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ACO’s reputation and operational approach is recognized as able to deliver impact at
scale

OUTCOME DETAILS

SDG alignment

Impact areas

Business transformation

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Support functions

Outcome Description

ACO’s reputation and operational approach is recognized as able to deliver impact at
scale

 Home Our reach
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https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach


RESOURCES

$1.71 M
Planned Budget

$0.00
Actual Budget

PLANNED BUDGET

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2023-2025

OUTCOME AFG_O_3

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ACO’s reputation and operational approach
is recognized as able to deliver impact at
scale

Percentage UN Women presences
exceeding minimum criteria of Presence
Governance Framework (Desk Review)

2022 (Baseline) Yes N/A

2023 (Milestone) Yes -

2024 (Milestone) Yes -

2025 (Target) Yes -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Percentage of UN Women Offices in United
Nations common premises (QCPR 3.5.10)
(Desk Review)

2022 (Baseline) 100% N/A

2023 (Milestone) 100% -

2024 (Milestone) 100% -

2025 (Target) 100% -
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OUTPUT INDICATOR AND RESULTS

OUTPUT AFG_O_3.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women ACO field presence is
strengthened to enable delivery at scale UN Women will have full financial coverage

of its programme and operational needs at
least 06 months before each
implementation period

2017 (Baseline) no N/A

2024 (Milestone) - -

2025 (Target) - -Planned Budget:
$4.95 M

OUTPUT STATEMENT

Actual Budget and Shortfall:
$1.87 M

Shortfall: $3.08 M

OUTPUT STATEMENT

Expenses:
$1.07 M

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women ACO’s Resource Mobilization and
Partnership Strategy is updated twice in a
year

2017 (Baseline) NO N/A

2024 (Milestone) - -

2025 (Target) - -
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