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More women increase their access to opportunities for the generation of more stable
income and sustainable livelihoods.

OUTCOME DETAILS

SDG alignment

Impact areas

Women’s economic empowerment

Organizational outputs

Norms, laws, policies and institutions

Financing for gender equality

Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

Outcome Description

UN Partners
UNAIDS

UNDP

UNFPA

UNICEF

 Home Our reach
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https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach


UN System Function
Advocacy, communications and social mobilization

Capacity development and technical assistance

Direct support and service delivery

Support functions
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RESOURCES

$343.65 K
Planned Budget

$0.00
Actual Budget

PLANNED BUDGET

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2023-2025

OUTCOME ARG_D_1.1

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

More women increase their access to
opportunities for the generation of more
stable income and sustainable livelihoods.

SP_D_0.1.5

Number of national and/or local (multi)
sectoral strategies, policies and/or action
plans that are adopted with a focus on
gender equality (CO)

Complementary Indicator :

2022 (Baseline) 1 N/A

2023 (Milestone) - 3

2024 (Milestone) - -

2025 (Target) - -
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OUTPUT INDICATOR AND RESULTS

OUTPUT ARG_D_1.1.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Cooperatives, companies and organizations
of social and solidarity economy have
increased capacity to incorporate gender in
their operations and in the value chain,
sustainable initiatives and circular economy

ARG_D_1.1.1A

# of key knowledge
products/methodologies/tools to advance
the production and use of gender sensitive
statistics produced with UN Women support

2018 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Target) - -
Planned Budget:
$417.72 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$38.20 K

Shortfall: $379.52 K

OUTPUT STATEMENT

Expenses:
$59.07 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_1.1.1B

# of public institutions who report using the
tools and methodologies on gender-based
budgeting and the production of gender
statistics elaborated by UNW

2018 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_1.1.1C

# of key knowledge
products/methodologies/tools to integrate
a gender approach in priority sector
budgets produced with UN Women support

2018 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Target) - -
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OUTPUT ARG_D_1.1.2

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Young, rural, indigenous, Afro-descendant
and vulnerable women have strengthened
their capabilities for economic autonomy and
access to decent work.

ARG_D_1.1.2A

# of knowledge products to implement a
model of parity democracy in Argentina
developed with UNW's support

2018 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Target) - -

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.1.e

Number of partners that have increased
capacities to advance gender equality and
women’s empowerment through national
and/or local (multi) sectoral strategies,
policies and/or action plans (CO, HQ)

2022 (Baseline) 5 N/A

2023 (Milestone) 5 34

2024 (Milestone) 4 -

2025 (Target) 4 -

Planned Budget:
$633.10 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$0.00

Shortfall: $633.10 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_1.1.2B

# of public institutions who report using the
knowledge generated by UNW on
implementation of parity democracy

2018 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Target) - -

Expenses:
$0.00

OUTPUT STATEMENT

8/9



SHOWING DATA OF : 2023

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.1.e

Number of partners that have increased
capacities to advance gender equality and
women’s empowerment through national
and/or local (multi) sectoral strategies,
policies and/or action plans (CO, HQ)

2022 (Baseline) 5 N/A

2023 (Milestone) 5 6

2024 (Milestone) 4 -

2025 (Target) 4 -

STRATEGIC NOTE OUTCOME PROGRESS NOTE

More women increase their access to opportunities for the generation of more stable income and sustainable livelihoods.

Indigenous and Creole women asociations from the Gran Chaco territory improved their digital skills and their access to financing, with the support of ONU Mujeres.
This improvement will contribute to the scaling of businesses in the territory and therefore to the economic autonomy of each of them and their associative
structures. In these areas, the weak presence of the State is reflected in poor access to quality health and education, as well as electricity, gas and sewage services,
and inadequate infrastructure (including health care services), connectivity and water collection and distribution. Women represent half of the population (50.8%),
but hardly participate in decision-making.The needs of the territory and its development possibilities are disseminated through advocacy and communication
strategies of the Womek project and the collection of life stories and impact of the training.
https://docs.google.com/spreadsheets/d/1Kt_zukkUV1CbdWgJdry0mNvF-l-DO3Cm/edit#gid=2011359638 y
https://docs.google.com/spreadsheets/d/1CNf68X5bj_bQ_eBmdWmawAWgXKY-AusxDISZEqXqFwg/edit#gid=0 During 2023, 20 companies signed the WEPs,
making 256 signatories in total in Argentina. The project of Unstereotype Alliance in Argentina was also a platform to attract new WEPs signatories and to provide
companies with a concrete possibility to add value in their value chain. In its second year of life Unstereotype Alliance in Argentina strehnghened a network
integrated by private sector key actors taking collective action to avoid harmful stereotypes in the advertising industry. Members of Unstereotype Alliance include
Unilever, Avon, Alurralde Jasper, SAP, Globant, Mastercard and Mondelez. C&aacute;mara Argentina de Anunciantes (CAA) and Mujeres en Publicidad (MEP) are
strategic allies. https://dossiernet.com/articulo/la-alianza-sin-estereotipos-y-onu-mujeres-presentaron-un-diagnostico-sobre-la-situacin-actual-de-las-
publicidades-en-argentina/33048 https://www.clarin.com/opinion/Cambiar-cambie_0_H1hxFJfjDQg.html
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