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Advancing partnerships & resourcing; Effectively influencing for impact & scale

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Advocacy, communications and social mobilization

Support functions

Outcome Description

Advancing partnerships & resourcing; Effectively influencing for impact & scale

 Home Our reach
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https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach


RESOURCES

$273.12 K
Planned Budget

$156.43 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

Funding Partners

Other resources (Non-Core)/ Funding Partners:

TOTAL OTHER RESOURCES (NON-CORE)
$156,429

Norway
$67,429

Sweden
$89,000
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https://open.unwomen.org/en/partners/norway
https://open.unwomen.org/en/partners/sweden


OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2022-2025

OUTCOME ETH_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Advancing partnerships & resourcing;
Effectively influencing for impact & scale Percentage of UN-Women’s field offices and

relevant HQ Units that implemented
dedicated initiatives to engage with non-
traditional partners (CO, RO, HQ)

2021 (Baseline) 0 N/A

2022 (Milestone) 2 1

2023 (Milestone) 6 1

2024 (Milestone) 7

2025 (Target) 9 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of partnerships to support UN-
Women’s mission including (1) resourcing
for Gender Equality (financial or non-
financial), (2) Convening, (3) Responsible
Business Practices, (4) Influencing and/or
Knowledge sharing. (Desk Review)

2021 (Baseline) 12 N/A

2022 (Milestone) 20 -

2023 (Milestone) 24 -

2024 (Milestone) 28 -

2025 (Target) 32 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN women’s increased influence as per
percentage of mentions in top tier media,
number of unique visitors to UN Women
websites and followers on all UN Women
social media channels (Desk Review)

2021 (Baseline) 15% N/A

2022 (Milestone) 5% -

2023 (Milestone) 5% -

2024 (Milestone) 5% -

2025 (Target) 5% -
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OUTPUT INDICATOR AND RESULTS

OUTPUT ETH_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN-Women effectively leverages and
expands its partnerships, communications
and advocacy capabilities to increase
support for and financing of the gender
equality agenda, while securing sustainable
resourcing for the delivery of its own
mandate.

Number of knowledge products developed
by UNW Ethiopia CO and available for use
by partners

2015 (Baseline) 3 N/A

2022 (Milestone) 5 1

2023 (Milestone) 6 1

2024 (Milestone) 7

2025 (Target) 8 -
Planned Budget:
$1.73 M

OUTPUT STATEMENT

Actual Budget and Shortfall:
$510.39 K

Shortfall: $1.22 M

OUTPUT STATEMENT

Expenses:
$519.13 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of policy dialogues, publications
and programs that cite UN Women
knowledge products

2016 (Baseline) 0 N/A

2022 (Milestone) 3 1

2023 (Milestone) 4 1

2024 (Milestone) 5

2025 (Target) 6 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of knowledge products developed
by UNW Ethiopia CO and available for use
by partners

2019 (Baseline) 3 N/A

2024 (Milestone) - -

2025 (Target) - -
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