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OUTCOME JOR_O_2 XM-DAC-41146-JOR_O_2

UN Women Jordan effectively leverages and expands its partnerships,
communications and advocacy capabilities to increase support for and financing of
the gender equality agenda, while securing sustainable resourcing for the delivery of
its own mandate.

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Capacity development and technical assistance

Integrated policy advice and thought leadership

Outcome Description

UN Women Jordan effectively leverages and expands its partnerships, communications
and advocacy capabilities to increase support for and financing of the gender equality
agenda, while securing sustainable resourcing for the delivery of its own mandate.
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RESOURCES

$269.41 K
Planned Budget

$0.00
Actual Budget

PLANNED BUDGET

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2023-2027

OUTCOME JOR_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women Jordan effectively leverages and
expands its partnerships, communications
and advocacy capabilities to increase
support for and financing of the gender
equality agenda, while securing sustainable
resourcing for the delivery of its own
mandate.

SP_O_2C

Percentage of UN-Women’s field offices and
relevant HQ Units that implemented
dedicated initiatives to engage with non-
traditional partners (CO, RO, HQ)

(Baseline) - N/A

2023 (Milestone) - 1

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2D

Number of partnerships to support UN-
Women’s mission including (1) resourcing
for Gender Equality (financial or non-
financial), (2) Convening, (3) Responsible
Business Practices, (4) Influencing and/or
Knowledge sharing. (Desk Review)

2022 (Baseline) 15 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) 16 -
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OUTPUT INDICATOR AND RESULTS

OUTPUT JOR_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN accountability for gender equality and
the empowerment of women promoted
through UN Women’s leadership and
technical expertise

JOR_O_2.1A

Number of GEWE dialogues and advocacy
initiatives mobilizing civil society and youth
constituencies

2016 (Baseline) 2 quarterly N/A

2023 (Milestone) - 0

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) 70 -

Planned Budget:
$1.40 M

OUTPUT STATEMENT

Actual Budget and Shortfall:
$1.07 M

Shortfall: $335.23 K

OUTPUT STATEMENT

Expenses:
$891.23 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

JOR_O_2.1B

Number of partnerships established with the
private sector

2016 (Baseline) 3 N/A

2023 (Milestone) 2 0

2024 (Milestone) 2 -

2025 (Milestone) 2 -

2026 (Milestone) 2 -

2027 (Target) 2 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

JOR_O_2.1C

Resource Mobilization Strategy developed
and annual RM targets met

2016 (Baseline) yes N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

JOR_O_2.1D

Number of HeforShe champions mobilized

2016 (Baseline) 10000 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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OUTPUT JOR_O_2.2

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Increased engagement of partners in support
of gender equality and the empowerment of
women

JOR_O_2.2A

Number of development partners regularly
attending meetings of the Gender Partners
Coordination Group.

2022 (Baseline) 7 N/A

2023 (Milestone) 9 25

2024 (Milestone) 11 -

2025 (Milestone) 11 -

2026 (Milestone) 11 -

2027 (Target) 11 -

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

JOR_O_2.1E

Communication and Social Media Strategy
developed and implemented

2016 (Baseline) Yes N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -

Planned Budget:
$162.82 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$0.00

Shortfall: $162.82 K

OUTPUT STATEMENT
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OUTPUT JOR_O_2.3

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women’s corporate communication and
branding enhances advocacy on GEWE and
improves UN Women’s positioning

JOR_O_2.3A

Number of media products covering UN
Women activities in Jordan

2022 (Baseline) 0 N/A

2023 (Milestone) 50 426

2024 (Milestone) 55 -

2025 (Milestone) 60 -

2026 (Milestone) 60 -

2027 (Target) 60 -

Expenses:
$0.00

OUTPUT STATEMENT

Planned Budget:
$334.00 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$0.00

Shortfall: $334.00 K

OUTPUT STATEMENT

Expenses:
$0.00

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

JOR_O_2.3B

Number of new followers for UN Women
Jordan social media channels

2022 (Baseline) 16,300 twitter and 32,366 facebook
likes

N/A

2023 (Milestone) - 500

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) 20,000 twitter and 35,000 facebook
likes

-

11/11


