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OUTCOME LBN_O_2 XM-DAC-41146-LBN_O_2

Increased engagement of partners in support of UN-Women'’s mandate

OUTCOME DETAILS

SDG alignment

=

Impact areas

Business transformation

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Outcome Description

Increased engagement of partners in support of UN-Women’s mandate

Advocacy, communications and social mobilization

Capacity development and technical assistance

Support functions
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Data as of:
1 September 2024


https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach
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RESOURCES

$]2356 K $'|OOO K PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

Planned Budget Actual Budget
EXPENSES
Funding Partners
Other resources (Non-Core)/ Funding Partners:
{@E World Food Programme (WFP) UN Development Programme UN Children's Fund (UNICEF)
L $2,000 (UNDP) $5,000 $3,000

TOTAL OTHER RESOURCES (NON-CORE)
$10,000
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https://open.unwomen.org/en/partners/un-childrens-fund-unicef
https://open.unwomen.org/en/partners/un-development-programme-undp
https://open.unwomen.org/en/partners/world-food-programme-wfp

OUTCOME INDICATOR AND RESULTS

OUTCOME LBN_O_2

OUTCOME STATEMENT

Increased engagement of partners in
support of UN-Women’s mandate

INDICATOR STATEMENT

SP O_2.1: Number of initiatives led by UN
Women-supported civil society
mechanisms (including the civil society
advisory groups) towards achieving gender
equality and women's rights
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YEAR

2020 (Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

B - Baseline

BMTS

PLAN PERIOD : 2019-2022

M - Milestones

REPORTED RESULT

N/A

T - Target



INDICATOR STATEMENT

SP O_2.2: Percentage of UN Women'’s field
offices and relevant HQ units that
implemented dedicated initiatives to
engage with the following non-traditional
partners: a) organizations working with men
and boys and/or b) faith-based
organizations and actors

5/23

YEAR

2022 (Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Milestone)

BMTS

4200000

REPORTED RESULT

N/A

30%



INDICATOR STATEMENT

SP O_2.3: Number of individual
commitments made to HeForShe online and
offline by men and boys (Not for country
reporting)
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YEAR

2022 (Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Milestone)

BMTS

100

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.4: Number of UN Women initiatives
that are dedicated to engage youth for
gender equality
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YEAR

2022 (Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Milestone)

BMTS

41

REPORTED RESULT

N/A
TRUE
TRUE

TRUE



INDICATOR STATEMENT

SP O_2.5: Number of strategic partnerships
with the corporate sector, integrating
gender equality principles in their core
business and/or value chains and at least
two types of the following contributions to
UN-Women’s mandate: (i) financial; (ii)
advocacy and visibility; (iii) expertise and
staff time (similar to UNICEF) (Not for
country reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.6: Percentage of new Regional and
Country Strategic Notes with a dedicated
partnerships strategy (Not for country
reporting)
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YEAR

2022 (Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Milestone)

BMTS

Moving forward

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.7: Number of media outlets that sign
up to the Step it Up Media Compact (Not for

country reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.8: Number of visitors to the UN
Women global website (Not for country
reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.9: Number of followers of UN-Women

on social media (Not for country reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.10: Number of mentions of UN-
Women in the media (Not for country
reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.11: Amount of total regular core
resources and total non-core other
resources from: -> public partners ->
private sector partners, including National
Committees and individuals(similar to
UNICEF) (Derived from QCPR indicator 20a)
(Not for country reporting)

14/23

YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.12: Contributions by donors other
than the top 15 (Shared with UNFPA and
UNICEF) (Not for country reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP O_2.13: Contributions received through
pooled and thematic funding mechanisms
(Derived from QCPR indicators 15d and 15f)
(shared with UNFPA) (Not for country
reporting)
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YEAR

(Baseline)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR

(Baseline)
Number of cross-regional knowledge

exchange initiatives which promote 2022 (Target)
innovative ways of working / promising
practices (CO, RO, HQ)
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BMTS

REPORTED RESULT

N/A



OUTPUT INDICATOR AND RESULTS

OUTPUT LBN_O_2.1

OUTCOME STATEMENT

UN-Women effectively promotes
partnerships with major stakeholders,
including Government, civil society and
regional and international organizations in
support of its mandate

Planned Budget:
$688.31K

Actual Budget and Shortfall:
$61.00 K

Shortfall: $627.31K

Expenses:

$101.10 K

INDICATOR STATEMENT

Number of capacity development initiatives
conducted with governmental and non-
governmental counterparts on gender
mainstreaming
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YEAR

2018 (Baseline)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

0
12 (per year for 3 programmes)

12

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR BMTS

2018 (Baseline) 1
Partnership building activities with potential

and existing partners from different sectors 2019 (Milestone) 12 (per year for 3 programmes)
organized

2020 (Milestone) 12
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REPORTED RESULT

N/A
High>70%

High>70%



OUTPUTLBN_O_2.2

OUTCOME STATEMENT

UN Women communication and visibility are
enhanced to effectively advocate for gender
equality and the empowerment of women

Planned Budget:
$264.74K

Actual Budget and Shortfall:

$165.86 K

Shortfall: $98.88 K

Expenses:

$143.21K

INDICATOR STATEMENT

Number of civil rights activist groups that
have integrated SGBYV into their response to
Covid-19

INDICATOR STATEMENT

Annual communication strategy developed
and rolled out, aligned to Global strategic
approaches to partnerships and resource
mobilization
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YEAR

2020 (Baseline)

2021 (Milestone)

YEAR

2018 (Baseline)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

0

BMTS

REPORTED RESULT

N/A

REPORTED RESULT

N/A



INDICATOR STATEMENT

Number of Communication materials

(interviews, op-eds, etc) contributed to ROAS

website
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YEAR

2018 (Baseline)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

24

4000

REPORTED RESULT

N/A
10
47
4652

6220



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

2020 (Baseline) No N/A
UN Women Lebanon's website is established
and regularly updated 2021 (Milestone) Yes  FALSE
2022 (Target) Yes  TRUE
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INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

2021 (Baseline) 1000 N/A
Number of Followers on UN Women's

Facebook Page 2022 (Tqrget) 1600 3000
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