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Advancing partnerships and resourcing: Effectively influencing for impact and scale

OUTCOME DETAILS

SDG alignment Outcome Description

Advancing partnerships and resourcing: Effectively influencing for impact and scale

Impact areas

<> Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Advocacy, communications and social mobilization

114


https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach

RESOURCES

$4050 K $ OOO PLANNED BUDGET

Planned Budget Actual Budget

OUTCOME INDICATOR AND RESULTS

OUTCOME NPL_O_2

OUTCOME STATEMENT INDICATOR STATEMENT

Advancing partnerships and resourcing: SP_O_2C

Effectively influencing for impact and scale
Percentage of UN-Women'’s field offices and

relevant HQ Units that implemented
dedicated initiatives to engage with non-
traditional partners (CO, RO, HQ)

214

YEAR

2022 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

B - Baseline

BMTS

100

100

100

100

100

100

PLAN PERIOD : 2023-2027

M - Milestones T - Target

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2F

Rating of UN-Women Youth2030
performance on meaningful youth
engagement, as set out in the Youth2030
Scorecard:(i) Policies and processes for
meaningful youth engagement(ii) Diversity
of youth (groups) engaged (i) Meaningful
youth engagement in the year in: (a) design,
development, monitoring and evaluation of
Strategic Plans ; (b) support to
Governments/ inter-governmental
processes; (c) UN-led programmes, projects
and campaigns(QCPR 1.4.25) (CO, RO, HQ)

QCPR Indicator :

314

YEAR

2022 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

Yes

Yes

Yes

Yes

Yes

Yes

REPORTED RESULT

N/A



OUTPUT INDICATOR AND RESULTS

OUTPUT NPL_O_2.1

OUTCOME STATEMENT

UN Women NCO effectively leverages and
expands its partnerships, communications
and advocacy capabilities to increase
support for and financing of the gender
equality agenda, while securing sustainable

resourcing for the delivery of its own
mandate.

Planned Budget:
$699.93K

Actual Budget and Shortfall:
$344.08K

Shortfall: $355.85 K

Expenses:

$364.28K

INDICATOR STATEMENT

NPL_O_21A

Number of initiatives led by civil society
advisory group and women’s groups
supported by UN Women

414

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_2.1B

Number of partnerships with youth for
gender equality and women'’s
empowerment supported by UN Women

514

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

20

22

22

25

30

REPORTED RESULT

N/A

36



INDICATOR STATEMENT

NPL_O_21C

Number of new partnerships initiated by UN
Women reflecting diversity and inclusion

6/14

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_21D

Number of strategic partnerships with the
corporate sector, for (i) financial support; (ii)
advocacy and visibility; or (iii) expertise
(guidance)

714

YEAR

2016 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_2.1E

Number of coordinated initiatives for GESI
related discriminatory social norm change
supported by UN Women and other
development partners in close collaboration
with networks of excluded and vulnerable
groups

8/14

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_2.1F

Number of organizations taking forward the
campaign Planet 50:50 Nepal led by UN
Women

914

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_21G

Number of communication initiatives for
GESlI related social norm change initiated as
part of campaign "Step It Up for Gender
Equality” in close collaboration with
networks of excluded and vulnerable groups

1014

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_21H

Number of followers on UN Women
managed social media networks on the
issue of gender equality and women'’s
empowerment

n/14

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

TWT: 545 FB: 1485

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_2.1I

Number of mentions of UN Women in the
media

12/14

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_2.1J

Number of stories, photos and essays
published on the UN Women Nepal website

1314

YEAR

2016 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

NPL_O_2.1K

Number of seminars with women groups
and leaders (across-sectors) to inform the
socio-economic analysis of the COVID-19
emergency and its impact

1414

YEAR

2020 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)
2026 (Milestone)

2027 (Target)

BMTS

REPORTED RESULT

N/A



