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Services are gender responsive and enhances women's economic opportunities and
livelihoods

OUTCOME DETAILS

SDG alignment Outcome Description

N I . . . .
Women are able to voice their concerns through formal voice mechanisms and gender
L

responsive services in markets and other public facilities

Impact areas

A , -
# Women's economic empowerment

Organizational outputs

Egé\ Financing for gender equality

O .
&7 Access to services, goods and resources
o=
Policy Marker

GENDER EQUALITY

Humanitarian Scope

No
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https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach

UN System Function

Capacity development and technical assistance
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RESOURCES

$]85 M $8'|49 K PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL
Planned Budget Actual Budget

EXPENSES

Funding Partners

Other resources (Non-Core)/ Funding Partners:

Multi-Partner Trust Fund Office ° Japan

PTE ¢71489 $10,000

TOTAL OTHER RESOURCES (NON-CORE)
$81,489
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https://open.unwomen.org/en/partners/japan
https://open.unwomen.org/en/partners/multi-partner-trust-fund-office

OUTCOME INDICATOR AND RESULTS

OUTCOME PNG_D_2.3

OUTCOME STATEMENT INDICATOR STATEMENT

Services are gender responsive and

enhances women's economic opportunities Market and public facilities are more
and livelihoods reflective of needs of women and unlocks

their economic potentials

410

YEAR

2019 (Baseline)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

B - Baseline

BMTS

2000

PLAN PERIOD : 2018-2022

M - Milestones

REPORTED RESULT

N/A

14

T - Target



INDICATOR STATEMENT YEAR
(Baseline)

SP 3.10.1: Number of new and/or improved

gender-responsive policies on land 2020 (Milestone)

developed and/or being implemented with

the support of UN-Women 2021 (Target)
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BMTS

REPORTED RESULT

N/A
0

NA



INDICATOR STATEMENT YEAR

2020 (Baseline)
SP 3.10.2: Number of rural women supported

to gain access, use and/or control of 2020 (Milestone)
productive resources by UN-Women
2021 (Target)
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BMTS

2000

REPORTED RESULT

N/A
20

NA



INDICATOR STATEMENT

SP 3.10.3: Number of countries that use the
Buy from Women Platform to connect
women farmers to information, markets
and/or finance (info might still be collected
through RMS)
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YEAR

2020 (Baseline)
2020 (Milestone)

2021 (Target)

BMTS

0

NA

REPORTED RESULT

N/A



OUTPUT INDICATOR AND RESULTS

OUTPUT PNG_D_2.3.1

OUTCOME STATEMENT INDICATOR STATEMENT

Market facilities are gender responsive,
accessible, resilient to disaster, safe, for
women in the pursuit of their livelihoods

Number of women who are able to access
market and electricity services safely and in
an affordable manner

Planned Budget:
$3.28 M

Actual Budget and Shortfall:
$484.67 K

Shortfall: $2.79 M

Expenses:

$389.85K
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YEAR

2019 (Baseline)
2020 (Milestone)

2021 (Milestone)

2022 (Milestone)

2023 (Target)

BMTS

10
1500

0 due to no implementation in
2021

60%

60

REPORTED RESULT

N/A
0

58

57



INDICATOR STATEMENT YEAR

2021 (Baseline)
Number of partners with capacities to

integrate gender equality into fiscal 2023 (Target)
laws/policies/standards (CO, RO, HQ)
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BMTS

REPORTED RESULT



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

(Baseline) - N/A
Number of initiatives developed and

implemented to prevent, monitor and 2022 (Target) - 0
mitigate violence against women in politics

(VAWP) and in public life (including gender

equality advocates in civil society

organizations working on gender equality

and women's empowerment, especially

women's organizations) (CO, RO, HQ)

STRATEGIC NOTE OUTCOME PROGRESS NOTE

SHOWING DATA OF : 2022

Services are gender responsive and enhances women's economic opportunities and livelihoods

Gender-sensitive and inclusive market infrastructure were improved across 11 markets through refurbishment of market structures in Kimbe and Wabag,
installation of of water taps in the market for people with disability. The establishment of Market Vendors Associations and their representation in the market
authority increased the voice to promote &lsquo;leave no one behind&rsquo; concept. The Associations promoted safety of women and creation of enabling
environment to support business activities in the markets. Through the capacity bilding initiatives, market authorities developed gender sensitive Market
Operations Plan, Risk Management Plan, and Conflict Resolution Plan that promoted good governance and management of markets by market authorities and
created economic opportunities for women.
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