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Local Govts and market management are gender-responsive and accountable to

women market vendor needs

OUTCOME DETAILS

SDG alignment Outcome Description

SIS : . )

g ﬁ/‘ This outcome is about working with "duty bearers” or government partners who are
responsible for market management--to ensure that market management is gender

Impact areas responsive. It includes gender responsive budgeting. Work under this outcome supports
government partners to integrate gender into their planning, and to communicate more

iﬁ Women’s economic empowerment effectively with women led market vendor associations. Capacity building training under

this outcome includes support to leadership, governance, market management, financial

management, conflict resolution and negotiation skills.
Organizational outputs

O
gﬁyﬁ Access to services, goods and resources UN Partners
UNAIDS
L Women’s voice, leadership and agency
B4 UNDP
[o]P|
Policy Marker
UNFPA
GENDER EQUALITY
Humanitarian Scope UNICEF
No
WHO
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https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach

UN System Function

Capacity development and technical assistance
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RESOURCES

$45.00 K $25.00 K PLANNED BUDGET E—
[ 1

ACTUAL BUDGET AND SHORTFALL
Planned Budget Actual Budget

Funding Partners

Other resources (Non-Core)/ Funding Partners:
Canada
(|
$25,000

TOTAL OTHER RESOURCES (NON-CORE)
$25,000
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https://open.unwomen.org/en/partners/canada

OUTCOME INDICATOR AND RESULTS

OUTCOME SLB_D_2.3

OUTCOME STATEMENT

Local Govts and market management are
gender-responsive and accountable to
women market vendor needs

INDICATOR STATEMENT

Number of local governments in the
Solomon Islands where there is evidence of
increased gender mainstreaming in policy
and practice

412

YEAR

2016 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

B - Baseline

BMTS

PLAN PERIOD : 2018-2022

M - Milestones

REPORTED RESULT

N/A

T - Target



INDICATOR STATEMENT

Number of institutions putting in places
policies and practices to address gender-
based discrimination and/or combat
gender stereotypes (CO)

5/12

YEAR

2021 (Baseline)

2022 (Target)

BMTS

TBD

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR

(Baseline)
Number of countries where multi-sectoral

systems, strategies or programs are 2022 (Target)
implemented to advance women’s equal

access to and use of services, goods

and/resources, including social protection

(co)

6/12

BMTS

REPORTED RESULT

N/A

TRUE



INDICATOR STATEMENT YEAR

(Baseline)
SP 3.9.3: Number of government entities,

companies, and/or international 2018 (Target)
organizations that develop and/or

implement gender-responsive procurement

policies, with UN-Women's support

712

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

(Baseline) - N/A
SP 3.9.4: Number of national and

international signatories to the Women 2018 (Target) - 0
Empowerment Principles
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OUTPUT INDICATOR AND RESULTS

OUTPUT SLB_D_2.3.1

OUTCOME STATEMENT INDICATOR STATEMENT

: Strengthened capacity and commitment of
local government and market management Number of marketplaces in the Solomon

to draft, adopt and implement gender- Islands that UN Women supports where local
responsive frameworks and engage in level government and market management
gender-responsive and resilient approaches NAave held consultative processes which

to management and operations included women and men market vendors

Planned Budget:
$739.69 K

Actual Budget and Shortfall:
$595.12K

Shortfall: $144.57 K

Expenses:

$590.95K

912

YEAR

2010 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR

2021 (Baseline)
Number of partners that have increased

capacities to advance gender equality and 2022 (Target)
women'’s empowerment through national

and/or local (multi) sectoral strategies,

policies and/or action plans (CO, HQ)
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BMTS

TBD

TBD

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR

2021 (Baseline)
Number of multi-stakeholder dialogue

processes to promote engagement of 2022 (Target)
governments with civil society and other

partners to advance gender equality and

women's empowerment (CO, RO, HQ)

ni2

BMTS

TBD

TBD

REPORTED RESULT

N/A
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INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

(Baseline) - N/A
Number of draft policies with

monitoring/reporting mechanisms 2022 (Target) - 3
developed by partners to address gender-

based discrimination and/or combat

gender stereotypes (CO)

STRATEGIC NOTE OUTCOME PROGRESS NOTE
SHOWING DATA of : 2022

Local Govts and market management are gender-responsive and accountable to women market vendor needs

The capacity and commitment of Solomon Islands partners to ensure safe and secure market spaces have continued to grow. In 2022, local government bodies,
namely the Malaiata Provincial Government, the Western Provincial Government, and the Honiara City Council that are overseeing the Auki Market, Gizo Market, the
Honiara City Market, and the Munda Markets, worked with UN Women and other partners to strengthen the legal landscape for marketplaces, through the
development of market public ordinances. A feature of the ordinances is the promotion of gender equity in market management and market supervisory roles. In
addition, the four markets, namely the Auki Market, Gizo Market, the Honiara City Market, and the Munda Markets have developed their respective Market Disaster
Preparedness Plans, which are gender responsive and protection inclusive &ndash; the development of which also led by the Malaiata Provincial Government, the
Western Provincial Government, and the Honiara City Council in partnership with the Solomon Islands National Disaster Management office. UN Women provided
technical support and guidance for the development of the ordinances and plans.
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