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Ind.2A/B Advancing partnerships and resources resourcing

 Home Our reach
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https://open.unwomen.org/en
https://open.unwomen.org/en/pdf/our-reach


RESOURCES

$99.00 K
Planned Budget Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2022-2025

OUTCOME TUR_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Ind.2A/B Advancing partnerships and
resources resourcing Percentage of UN-Women’s field offices and

relevant HQ Units that implemented
dedicated initiatives to engage with non-
traditional partners (CO, RO, HQ)

(Baseline) - N/A

2022 (Milestone) Yes 0

2023 (Milestone) Yes 0

2024 (Milestone) Yes

2025 (Target) Yes -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Rating of UN-Women Youth2030
performance on meaningful youth
engagement, as set out in the Youth2030
Scorecard:(i) Policies and processes for
meaningful youth engagement(ii) Diversity
of youth (groups) engaged (iii) Meaningful
youth engagement in the year in: (a) design,
development, monitoring and evaluation of
Strategic Plans ; (b) support to
Governments/ inter-governmental
processes; (c) UN-led programmes, projects
and campaigns(QCPR 1.4.25) (CO, RO, HQ)

2021 (Baseline) NO N/A

2022 (Milestone) YES Yes

2023 (Milestone) YES YES

2024 (Milestone) YES

2025 (Target) YES -
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OUTPUT INDICATOR AND RESULTS

OUTPUT TUR_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN-Women effectively leverages and
expands its partnerships, communications
and advocacy capabilities to increase
support for and financing of the gender
equality agenda, while securing sustainable
resourcing for the delivery of its own
mandate.

Number of gender sensitive interventions
under implementation of SDGs

2016 (Baseline) 0 N/A

2022 (Milestone) 1 1

2023 (Milestone) 1 2

2024 (Milestone) 2

2025 (Target) 2 -
Planned Budget:
$826.93 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$644.13 K

Shortfall: $182.79 K

OUTPUT STATEMENT

Expenses:
$561.30 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of consultative mechanisms
established/actively participated

2016 (Baseline) 1 N/A

2022 (Milestone) 4 -

2024 (Milestone) Yes

2025 (Target) Yes -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of advocacy activities organized
both by UN Women and jointly with partners

2017 (Baseline) 2 N/A

2022 (Milestone) 300 -

2024 (Milestone) - -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Indicator 2.1.D: Number of followers on social
media

2020 (Baseline) 38500 N/A

2022 (Milestone) 75000 -

2024 (Milestone) - -

2025 (Target) - -

7/13



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Indicator 2.1.E: Number of online, print and
visual media pieces and reach

2020 (Baseline) 3300 N/A

2022 (Milestone) 3500 -

2024 (Milestone) - -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of media students capacitated by
UN Women for gender responsive reporting

2021 (Baseline) 255 N/A

2022 (Milestone) 375 -

2023 (Milestone) 415 -

2024 (Milestone) 435 -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of media professionals capacitated
by UN Women for gender responsive
reporting

2021 (Baseline) 0 N/A

2022 (Milestone) 40 -

2023 (Milestone) 60 -

2024 (Milestone) - -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of WEPs signatories capacitated to
implement the WEPs principles with UN
Women support

2021 (Baseline) 0 N/A

2022 (Milestone) 5 -

2023 (Milestone) 10 -

2024 (Milestone) - -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of strategic partnerships with the
corporate sector and media outlets,
integrating gender equality principles in
their core business and at least two types of
the following contributions to UN-Women’s
mandate: (i) financial; (ii) advocacy and
visibility; (iii) expertise and staff time

2021 (Baseline) 2 N/A

2022 (Milestone) 4 -

2024 (Milestone) - -

2025 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Number of male leaders from politics and
business life (MPs, CEOs etc.) publicly
committed to taking action including under
HeforShe framework.

2021 (Baseline) 4 N/A

2022 (Milestone) 20 -

2024 (Milestone) - -

2025 (Target) - -
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