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OUTCOME ECU_O_2 XM-DAC-41146-ECU_O_2

Advancing partnerships: whose purpose is that ECO effectively leverages and
expands its partnerships, communications, and advocacy capacities to increase
support and funding for gender equality in the fulfilment of its triple mandate

OUTCOME DETAILS

SDG alignment Outcome Description

Advancing partnerships: whose purpose is that ECO effectively leverages and expands its
partnerships, communications, and advocacy capacities to increase support and funding
Impact areas for gender equality in the fulfiiment of its triple mandate

C} Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Capacity development and technical assistance

1/m


https://open.unwomen.org/es
https://open.unwomen.org/es/pdf/our-reach

RESOURCES

$208.81K

Planned Budget

$ O O O PLANNED BUDGET
°

Actual Budget

OUTCOME INDICATOR AND RESULTS

OUTCOME ECU_O_2

OUTCOME STATEMENT

Advancing partnerships: whose purpose is
that ECO effectively leverages and expands
its partnerships, communications, and
advocacy capacities to increase support
and funding for gender equality in the
fulfilment of its triple mandate

INDICATOR STATEMENT

SP_0O_2C

Percentage of UN-Women'’s field offices and
relevant HQ Units that implemented
dedicated initiatives to engage with non-
traditional partners (CO, RO, HQ)

2/1

YEAR

2010 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

B - Baseline

BMTS

100

100

100

100

100

PLAN PERIOD : 2023-2026

M - Milestones T - Target

REPORTED RESULT

N/A



OUTPUT INDICATOR AND RESULTS

OUTPUT ECU_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT

Enhanced coordination with member States ECU_O_2.1A
for improved advocacy, accountability on

normative frameworks and international Number of initiatives implemented in
conventions. and to enhance resource partnership with the private sector to scale
mobilization for GEWE. up innovations that address the challenges

faced by women and girls

Planned Budget:
$413.45K

Actual Budget and Shortfall:
$226.01K

Shortfall: $187.44 K

Expenses:

$172.33K

3/1

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

1500000

1500000

1500000

2000000

REPORTED RESULT

N/A

105000



INDICATOR STATEMENT

ECU_O_21B

Number of strategic partnerships signed
with the private sector that incorporate
specific engagements for gender equality
principles in their core business and/or
value chains.

a/m

YEAR

2018 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

REPORTED RESULT

N/A

1.54



OUTPUTECU_O_2.2

OUTCOME STATEMENT

CO develop dedicated initiatives to engage
with less/non-traditional partnerships: youth,
disabilities organizations, medias, grassroot
advocates, local authorities and CBOS in
alignment with its partnership strategies,
focusing on underserved communities.

Planned Budget:
$359.88 K

Actual Budget and Shortfall:
$248.70K

Shortfall: $111.18 K

INDICATOR STATEMENT

ECU_O_21C

Number of advocacy or awareness activities
that incorporate specific engagements on
engaging men and boys

INDICATOR STATEMENT

ECU_O_22A

Number of implemented dedicated initiatives
to engage with non-traditional partners

5/11

YEAR

2018 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

YEAR

2021 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

BMTS

12

REPORTED RESULT

N/A

REPORTED RESULT

N/A



Expenses:

$300.70K

INDICATOR STATEMENT

ECU_O_2.2B

Number of visitors to the UN-Women and
Women Watch websites

8/1

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

1000

REPORTED RESULT

N/A



INDICATOR STATEMENT

ECU_O_22C

Number of followers of UN-Women on social
media

7/1

YEAR

2017 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

300

REPORTED RESULT

N/A



INDICATOR STATEMENT

ECU_O_2.2D

Number of individual commitments made to
HeforShe online and offline by men and boys
in Ecuador

8/1

YEAR

2018 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

41172

REPORTED RESULT

N/A



INDICATOR STATEMENT

ECU_O_22E

Number of mentions of UN Women in the
media

a/n

YEAR

2018 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

REPORTED RESULT

N/A



OUTPUTECU_O_2.3

OUTCOME STATEMENT

A communication and advocacy strategy is
implemented to a) improve UN Women

INDICATOR STATEMENT

ECU_O_22F

Number of media articles, news, interviews
where UN Women improves the correct and
evidence based knowledge on gender
equality.

INDICATOR STATEMENT

ECU_O_23A

positioning as a referent in GEWE; b) access to Number of visitors to the UN Women national

quality knowledge for partners b) promote
normative and policy advancement, c)
increase UN Women visibility in support of
resource mobilization

Planned Budget:
$154.60 K

Actual Budget and Shortfall:
$0.00

Shortfall: $154.60 K

website

10/mn

YEAR

2018 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

YEAR

2022 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

BMTS

231469

240000

260000

260000

270000

REPORTED RESULT

N/A

REPORTED RESULT

N/A

47000



Expenses:

$0.00

INDICATOR STATEMENT

ECU_O_23B

Number of mentions of UN Women in the
media

n/m

YEAR

2021 (Baseline)
2023 (Milestone)
2024 (Milestone)
2025 (Milestone)

2026 (Target)

BMTS

100

36

36

36

40

REPORTED RESULT

N/A

139



