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OUTCOME NGA_O_2 XM-DAC-41146-NGA_O_2

UN-Women effectively leverages and expands its partnerships, communications and
advocacy capabilities to increase support for and financing of the gender equality
agenda, while securing sustainable resourcing for the delivery of its own mandate

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Advocacy, communications and social mobilization

Integrated policy advice and thought leadership

Outcome Description

UN-Women effectively leverages and expands its partnerships, communications and
advocacy capabilities to increase support for and financing of the gender equality
agenda, while securing sustainable resourcing for the delivery of its own mandate
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RESOURCES

$159.91 K
Planned Budget

$0.00
Actual Budget

PLANNED BUDGET

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2023-2027

OUTCOME NGA_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN-Women effectively leverages and
expands its partnerships, communications
and advocacy capabilities to increase
support for and financing of the gender
equality agenda, while securing sustainable
resourcing for the delivery of its own
mandate

SP_O_2A

Funding received from (a) public partners
(b) private sector (QCPR 4.3.5) (Desk
Review)

QCPR Indicator :

(Baseline) - N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2B

Contributions received through pooled and
thematic funding mechanisms (Desk
Review)

(Baseline) - N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2E

UN women’s increased influence as per
percentage of mentions in top tier media,
number of unique visitors to UN Women
websites and followers on all UN Women
social media channels (Desk Review)

(Baseline) - N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2F

Rating of UN-Women Youth2030
performance on meaningful youth
engagement, as set out in the Youth2030
Scorecard:(i) Policies and processes for
meaningful youth engagement(ii) Diversity
of youth (groups) engaged (iii) Meaningful
youth engagement in the year in: (a) design,
development, monitoring and evaluation of
Strategic Plans ; (b) support to
Governments/ inter-governmental
processes; (c) UN-led programmes, projects
and campaigns(QCPR 1.4.25) (CO, RO, HQ)

QCPR Indicator :

(Baseline) - N/A

2023 (Milestone) - Yes

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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OUTPUT INDICATOR AND RESULTS

OUTPUT NGA_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

The NGA office effectively leverages and
advances partnerships, communications,
and advocacy, with a special focus on youth
engagement to advance a GEWE

NGA_O_2.1A

Number of initiatives undertaken in
partnership with the UN Women Nigeria Civil
Society Advisory group to support the
achievements of UN-Women results in the
country

2017 (Baseline) 0 N/A

2023 (Milestone) TBC 4,329,456.22

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) TBC -

2027 (Target) - -

Planned Budget:
$784.31 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$181.86 K

Shortfall: $602.45 K

OUTPUT STATEMENT

Expenses:
$84.76 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1B

# of UN Women initiatives that incorporate
specific engagements targetting men and
boys and faith-based organizations
(respectively)

2017 (Baseline) 1 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1C

# of individual commitments made to
HeForShe (online and offline) by men and
boys in Nigeria

2017 (Baseline) 1127 N/A

2023 (Milestone) -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) TBC -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1D

# of UN Women programs incorporating
interventions targeting results on youth in
Nigeria

2017 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1E

# of partnerships with the private sector to
support their engagement in advancing
GEWE- incl. contributing to UN-Women’s
mandate i.e.: financial resources; supporting
advocacy and visibility on GEWE issues; and
provision of expertise and personnel time

2017 (Baseline) 2 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1G

# of Nigerian media stakeholders
(outlets/media producers) signed up to the
Step it Up Media Compact

2017 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1H

Number of followers of UN-Women on social
media (incl. FaceBook, Twitter, Instagram
etc.)

2017 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

NGA_O_2.1I

Number of mentions of UN Women in
social/audio-visual/print media

2017 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Milestone) - -

2027 (Target) - -
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