Data as of:
9 May 2024

@ UN a57 Country-Level Data for Fiji country Outcome XM-
WOMEN DAC-41146-FIJ_O_2

OUTCOME FIJ_O_2 XM-DAC-41146-FIJ_O_2

Increased engagement of partners in support of UN-Women'’s mandate

OUTCOME DETAILS

SDG alignment Outcome Description
5 25
@- Increased engagement of partners in support of UN-Women’s mandate
Impact areas
LB

& Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Advocacy, communications and social mobilization
Direct support and service delivery

Support functions

UN system coordination (discontinued)

118


https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach

2/18



RESOURCES

$237.]6 K $238.82 K PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL
Planned Budget Actual Budget

EXPENSES

]
]
]

womE S
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https://open.unwomen.org/index.php/partners/un-women
https://open.unwomen.org/index.php/partners/australia-nc

OUTCOME INDICATOR AND RESULTS

OUTCOME FIJ_O_2

OUTCOME STATEMENT

Increased engagement of partners in
support of UN-Women’s mandate

INDICATOR STATEMENT

SP_O_2A

SP O_2.1: Number of initiatives led by UN
Women-supported civil society
mechanisms (including the civil society
advisory groups) towards achieving gender
equality and women'’s rights

QCPR Indicator :

418

YEAR

(Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)
2022 (Milestone)

2023 (Target)

B - Baseline

BMTS

PLAN PERIOD : 2018-2022

M - Milestones

REPORTED RESULT

N/A

T - Target



INDICATOR STATEMENT

SP_O_2B

SP O_2.2: Percentage of UN Women'’s field
offices and relevant HQ units that
implemented dedicated initiatives to
engage with the following non-traditional
partners: a) organizations working with men
and boys and/or b) faith-based
organizations and actors
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YEAR

(Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)
2022 (Milestone)

2023 (Target)

BMTS

0%

0%

0%

REPORTED RESULT

N/A

80%



INDICATOR STATEMENT

SP_0O_2C

SP O_2.3: Number of individual
commitments made to HeForShe online and
offline by men and boys (Not for country
reporting)
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YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2D

SP O_2.4: Number of UN Women initiatives
that are dedicated to engage youth for
gender equality

718

YEAR

(Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)
2022 (Milestone)

2023 (Target)

BMTS

No

No

No

REPORTED RESULT

N/A

True
True

True



INDICATOR STATEMENT

SP_O_2E

SP O_2.5: Number of strategic partnerships
with the corporate sector, integrating
gender equality principles in their core
business and/or value chains and at least
two types of the following contributions to
UN-Women's mandate: (i) financial; (i)
advocacy and visibility; (iii) expertise and
staff time (similar to UNICEF) (Not for
country reporting)
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YEAR

(Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)
2022 (Milestone)

2023 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2F

SP O_2.6: Percentage of new Regional and
Country Strategic Notes with a dedicated
partnerships strategy (Not for country
reporting)

QCPR Indicator :
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YEAR

2010 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

Yes

0%

0%

0%

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_0O_2G

SP O_2.7: Number of media outlets that sign
up to the Step it Up Media Compact (Not for
country reporting)
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YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2H

SP O_2.8: Number of visitors to the UN
Women global website (Not for country
reporting)

nis

YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2I

SP O_2.9: Number of followers of UN-Women

on social media (Not for country reporting)

1218

YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_0O_2J

SP O_2.10: Number of mentions of UN-
Women in the media (Not for country
reporting)
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YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2K

SP O_2.11: Amount of total regular core
resources and total non-core other
resources from: -> public partners ->
private sector partners, including National
Committees and individuals(similar to
UNICEF) (Derived from QCPR indicator 20a)
(Not for country reporting)
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YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2L

SP O_2.12: Contributions by donors other
than the top 15 (Shared with UNFPA and
UNICEF) (Not for country reporting)
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YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2M

SP O_2.13: Contributions received through
pooled and thematic funding mechanisms
(Derived from QCPR indicators 15d and 15f)
(shared with UNFPA) (Not for country
reporting)
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YEAR

2019 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

REPORTED RESULT

N/A



OUTPUT INDICATOR AND RESULTS

OUTPUT FIJ_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT

Strategic alliances are built, including by FIJ_O_21A
partnering with Pacific women'’s
movements, civil society and private
sectors, while expanding the resource base
of the Fiji MCO and enhancing
communication and advocacy.

Return on Core ratio

Planned Budget:
$1.07M

Actual Budget and Shortfall:
$783.92K

Shortfall: $282.23 K

Expenses:

$522.97 K
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YEAR

2016 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

450 %

>300%

>450%

>450%

>450%

REPORTED RESULT

N/A

432

97
High>70%
High>70%

High>70%



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

FIJ_O_21B 2016 (Baseline) N% N/A
Management Ratio 2018 (Milestone) _
2019 (Milestone) A% 7.5%
2020 (Milestone) 1%  Low 0-29 %
2021 (Milestone) Aa1%  Low 0-29 %
2022 (Target) 1% Low 0-29 %

STRATEGIC NOTE OUTCOME PROGRESS NOTE

SHOWING DATA OF : 2022
Increased engagement of partners in support of UN-Women'’s mandate

The Fiji MCO&rsquo;s engagement with its partners is continuous and growing in number and engagement. Compared to 2021, in 2022 Fiji MCO selected and
engaged 12 new partners to support programme implementation at output/outcome levels in 3 priority thematic areas (WEE, EVAWG and Humanitarian). This
brings to date about 170 partners engaged in various capacities across all of the MCO&rsquo;s programmes, including in consultations for the development of the
new Fiji MCO Strategic Note (2023-2027). Engagement with stakeholders and the general public is through a number of ways including: through the Gender Theme
Group consisting of over 50 members from across the Pacific region. These are CSOs, Government and development partners, including members of the UNCT in
Fiji, Samoa and Micronesia. Through an integrated communications approach that aims to enhance advocacy and visibility around key events, and programmatic
achievements. There were 87 media mentions of UN Women, Representative, or MCO Proj e cts up to the end of 2022, owing to six MCO-issued press releases,
engagement of the media to cover signature programme launches, 16 Days actions and other activities, including the MCO&rsquo;s subscription to Pacnews wire
services that then also disseminates UN Women&rsquo;s press releases in the Pacific region . Social media saw growth across the year on these platforms:
Facebook : 32,231 followers % growth over 2021. Audience profile &ndash; Men 4%; Women 66 .6% Twitter &ndash; 14 086 followers or 6 % growth In addition, 20
knowledge p roduct s were produced and disseminated to partners.
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