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Partnerships

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Advocacy, communications and social mobilization

Support functions

Outcome Description

Increased engagement of partners in support of UN-Women’s mandate in Moldova

 Home Our reach
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https://open.unwomen.org/index.php/
https://open.unwomen.org/index.php/pdf/our-reach


RESOURCES

$45.73 K
Planned Budget

$45.73 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2018-2022

OUTCOME MDA_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Partnerships SP_O_2A

SP O_2.1: Number of initiatives led by UN
Women-supported civil society
mechanisms (including the civil society
advisory groups) towards achieving gender
equality and women’s rights

QCPR Indicator :

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) 6 8

2020 (Milestone) 3 16

2021 (Milestone) 3 8

2023 (Target) - -

2/20



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2B

SP O_2.2: Percentage of UN Women’s field
offices and relevant HQ units that
implemented dedicated initiatives to
engage with the following non-traditional
partners: a) organizations working with men
and boys and/or b) faith-based
organizations and actors

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) yes NA

2020 (Milestone) no 1

2021 (Milestone) yes 1

2022 (Target) - -

3/20



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2C

SP O_2.3: Number of individual
commitments made to HeForShe online and
offline by men and boys (Not for country
reporting)

2017 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) 0 -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2D

SP O_2.4: Number of UN Women initiatives
that are dedicated to engage youth for
gender equality

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) yes NA

2020 (Milestone) no True

2021 (Milestone) yes True

2023 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2E

SP O_2.5: Number of strategic partnerships
with the corporate sector, integrating
gender equality principles in their core
business and/or value chains and at least
two types of the following contributions to
UN-Women’s mandate: (i) financial; (ii)
advocacy and visibility; (iii) expertise and
staff time (similar to UNICEF) (Not for
country reporting)

2017 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) 1 -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2F

SP O_2.6: Percentage of new Regional and
Country Strategic Notes with a dedicated
partnerships strategy (Not for country
reporting)

2017 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) 0 -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2G

SP O_2.7: Number of media outlets that sign
up to the Step it Up Media Compact (Not for
country reporting)

2017 (Baseline) 33 N/A

2018 (Milestone) - -

2019 (Milestone) 33 -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2H

SP O_2.8: Number of visitors to the UN
Women global website (Not for country
reporting)

2017 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) 2000 -

2020 (Milestone) 3000 -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2I

SP O_2.9: Number of followers of UN-Women
on social media (Not for country reporting)

2017 (Baseline) 4970 N/A

2018 (Milestone) - -

2019 (Milestone) 7830 -

2020 (Milestone) 9000 -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2J

SP O_2.10: Number of mentions of UN-
Women in the media (Not for country
reporting)

2010 (Baseline) 600 N/A

2018 (Milestone) - -

2019 (Milestone) 1800 -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2K

SP O_2.11: Amount of total regular core
resources and total non-core other
resources from: -> public partners  ->
private sector partners, including National
Committees and individuals(similar to
UNICEF)(Derived from QCPR indicator 20a)
(Not for country reporting)

2020 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2L

SP O_2.12: Contributions by donors other
than the top 15 (Shared with UNFPA and
UNICEF)(Not for country reporting)

2017 (Baseline) 930.0 th $ US N/A

2018 (Milestone) - -

2019 (Milestone) 1.3 M $ -

2020 (Milestone) no -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2M

SP O_2.13: Contributions received through
pooled and thematic funding mechanisms
(Derived from QCPR indicators 15d and 15f)
(Shared with UNFPA) (Not for country
reporting)

2017 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) 0 -

2020 (Milestone) no -

2021 (Target) - -
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OUTPUT INDICATOR AND RESULTS

OUTPUT MDA_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Increased engagement of partners in
support of UN-Women’s mandate in
Moldova

MDA_O_2.1A

Number of initiatives, per year, led by civil
society and other constituency groups,
including CSAG, supported by UN CO at
national or regional level

2017 (Baseline) 3 N/A

2018 (Milestone) 3 62

2019 (Milestone) 3 4

2020 (Milestone) 3 1

2021 (Milestone) 3 8

2022 (Target) 3 5

Planned Budget:
$463.25 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$330.18 K

Shortfall: $133.06 K

OUTPUT STATEMENT

Expenses:
$313.53 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MDA_O_2.1B

Number of campaigns and public events,
per year, supported by UN Women CO that
advanced women's empowerment

2017 (Baseline) 4 N/A

2018 (Milestone) 4 9

2019 (Milestone) 4 11

2020 (Milestone) 4 6

2021 (Milestone) 4 13

2022 (Target) 4 38

16/20



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MDA_O_2.1C

Number of visitors to the UN Women CO
website, since 2017

2017 (Baseline) 0 N/A

2018 (Milestone) 1000 True

2019 (Milestone) 2000 True

2020 (Milestone) 3000 True

2021 (Milestone) 3500 True

2022 (Target) 4000 True
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MDA_O_2.1D

Number of followers of UN Women Moldova
on FB and TW social media accounts

2017 (Baseline) 4970 N/A

2018 (Milestone) 5220 Medium 30-69%

2019 (Milestone) 7830 High>70%

2020 (Milestone) 11700 High>70%

2021 (Milestone) 26270 Medium 30-69%

2022 (Target) 39400 High>70%
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SHOWING DATA OF : 2022
STRATEGIC NOTE OUTCOME PROGRESS NOTE

Partnerships

UN Women continued its strategic dialogue and cooperation on promoting gender equality with key counterparts from the national authorities at central (State
Chancellery, Ministry of Labour and Social Protection, Ministry of Foreign Affairs and European Integration, Ministry of Interior, Ministry of Defense, Ministry of
Economy, Ministry of Finance, etc.) and local levels and with civil society organizations/platforms (Gender Equality Platform, National Coalition &ldquo;Life without
violence&rdquo;). A joint retreat between UN Women team and representatives of the National Coalition Life Without Violence was held to discuss priorities, existing
gaps and to strategies around potential partnership building to ensure further synergies in the area of eliminating violence against women with a particular focus
on Istanbul Convention implementation. As part of the new SN development process, UN Women and CSAG representatives had a consultation meeting where the
draft TOC was discussed and validated. With the onset of the refugee crisis a new stream of work was initiated, where more than 30 CSOs have partnered with UN
Women, either as main partners or subcontractors, in supporting national refugee response, 5 (five) initiatives led by civil society, Women&rsquo;s Parliamentary
Caucus Central Electoral Commission and the Centre for Continuous Electoral Training have been implemented and supported by UNW CO: Two Draft Regulations
to prevent and combat sexual harassment, discrimination and bullying for EMB in Moldova has been developed by Central Electoral Commission and the Centre
for Continuous Electoral Training, The need of Regulations has been identified as a result of 3 online workshops on &bdquo;Gender Responsive Electoral
Management&rdquo; dedicated for members of newly appointed Central Electoral Commission led by woman President, and staff of the Commission&rsquo;s
Apparatus to improve their knowledge and acknowledged their role in promoting gender equality in elections. Women Deputies adopted the gender sensitive
Resolution of the Platform of Women MPs of the Parliament of the Republic of Moldova of the 11th legislature during CAUCUS launch event. 3 . The Women&rsquo;s
Parliamentary Caucus tabled a joint bill voted into law granting mothers the right to receive maternity allowance and salary simultaneously. The cross-party
Women&rsquo;s Parliamentary Caucus of the XI-th Legislature was re-established on June 17th with support of four UN Agencies&rsquo; (UN Women, UNDP, UNICEF
and UNFPA) joint programme. Video spot , press release , FB post, FB stories 2 public hearings on the bill organized (non-public) Over 230 participants at the 2022

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MDA_O_2.1E

Share of youth in a total number of civil
society partners that meaningfully
contributed to B+25 processes

2020 (Baseline) 10 N/A

2020 (Milestone) 20 0

2021 (Target) - 0
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March Event of Solidarity approved a feminist manifest developed and read at the end of the March. (1) Elimination of violence against women and girls, including
in times of crisis and war, (2) Ensuring a political dialogue based on respect for human dignity and human rights, (3) Inclusion of women in the negotiating table
and in the process of restoring and maintaining peace, (4) Promoting women's participation in decision-making processes at all levels to ensure peace and
stability (5) Punishing perpetrators and prosecuting those responsible for violence and discrimination (6) Cessation of all forms of violence In Ukraine and
anywhere in the world. Among all visibility materials, the stickers with the slogan of the feminist festival contained a QR code that links to the feminist manifesto -
Stop Violence and War [https://egalitatedegen.md/manifest/]. The activity has been implemented by Gender Equality Platform after their request and team of
feminist organizations with support of UN Women and Sweden support. In the reporting period, communication activities of the CO focused on two main directions:
development work and humanitarian response, a wide variety of communication activities and materials being developed. In 2022, UN Women organized and co-
organized at least 35 events both in the development and humanitarian portfolios as well as 3 campaigns: - International Women's Day - focused on women
refugees from Ukraine in the context of the war in Ukraine - 16 Days campaign - during it 9 events were organized and co-organized by UN Women - a
communication campaign with Ziarul de Garda, an important media outlet in Moldova, focused on the role of women in the management of the refugee crises,
with 10 written human stories and 6 videos The Facebook page of UN Women Moldova reached in 2022 a total number of 16 014 followers with 3 151 new followers.
The number represents an increase of 24% compared to 2021. The Twitter account has a total number of 2 414 followers with 464 new followers which represents an
increase of 24% compared to 2021. The Instagram account has 2152 followers with 1024 new followers which represents a tremendous increase of 91% compared to
2021. Overall, in 2022 the three social media channels of UN Women Moldova had a total number of 20 580 followers with an average increase of 46% compared to
2021. In 2022, UN Women Moldova website had 22 619 users from whom 21 887 - new users. The website registered 52 097 pageviews. The target was surpassed by
465%. Compared to the year 2021, UN Women registered a significant increase in terms of the number of mentions in the mass media. Thus, in 2022, UN Women
recorded 1102 mentions in the mass media, compared to 629 mentions in 2021. 81 different sources have published news about UN Women Moldova. Overall, 90% of
news published by the media had a positive sentiment and only 10% mentions were neutral.
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