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OUTCOME ARG_D_2.1 XM-DAC-41146-ARG_D_2.1

More women have decent jobs and/or their own sources of income, start-up and/or
manage companies, cooperatives and social economy organizations in a sustainable
way, including young, rural, indigenous and vulnerable women

OUTCOME DETAILS

SDG alignment

Impact areas

Women’s economic empowerment

Organizational outputs

Access to services, goods and resources

Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function

Outcome Description

-

UN Partners
UNAIDS

UNDP

UNFPA

UNICEF

WHO

 Home Our reach
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https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach


Capacity development and technical assistance

Support functions
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RESOURCES

$244.89 K
Planned Budget

$156.39 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

Funding Partners

Regular resources (Core):

Other resources (Non-Core)/ Funding Partners:

TOTAL OTHER RESOURCES (NON-CORE)
$145,348

UN Women
$11,038

Argentina $10,264Merck Family Foundation
$59,548

UN Office for Project Services
(UNOPS) $75,537
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https://open.unwomen.org/partners/un-women
https://open.unwomen.org/partners/argentina
https://open.unwomen.org/partners/merck-family-foundation
https://open.unwomen.org/partners/un-office-for-project-services-unops


OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2021-2022

OUTCOME ARG_D_2.1

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

More women have decent jobs and/or their
own sources of income, start-up and/or
manage companies, cooperatives and
social economy organizations in a
sustainable way, including young, rural,
indigenous and vulnerable women

ARG_D_2.1A

Percentage of women-led businesses with
increased capacity to access to knowledge
on procurement opportunities/business
skills.

2019 (Baseline) 65% N/A

2021 (Target) 75% 87%
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_2.1B

Number of processes related to the removal
of barriers for women to market access,
investments and women-led business that
have been influenced by network members,
associations and employers' organizations

2021 (Baseline) 4 N/A

2021 (Milestone) 4 4

2022 (Target) 6 6
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_2.1C

Percentage of WEPs companies that have
an action plan on gender equality

2019 (Baseline) 15% N/A

2021 (Target) 40% 55%
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.1.5

Number of national and/or local (multi)
sectoral strategies, policies and/or action
plans that are adopted with a focus on
gender equality (CO)

Complementary Indicator :

(Baseline) - N/A

2022 (Target) - 0
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.3.2

Number of institutions putting in places
policies and practices to address gender-
based discrimination and/or combat
gender stereotypes (CO)

Complementary Indicator :

2022 (Baseline) 0 N/A

2022 (Target) - 1
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.4.3

Number of countries where multi-sectoral
systems, strategies or programs are
implemented to advance women’s equal
access to and use of services, goods
and/resources, including social protection
(CO)

Complementary Indicator :

(Baseline) - N/A

2022 (Target) - True
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2A

SP 3.9.1: Number of women with
strengthened capacities and skills to
participate in the economy, including as
entrepreneurs, with UN-Women's support

2020 (Baseline) 500 N/A

2021 (Target) +100 936
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2B

SP 3.9.2: Number of women entrepreneurs
supported to access finance and gender-
responsive financial products and services,
with UN-Women's support

2020 (Baseline) 0 N/A

2021 (Target) 0 25
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2C

SP 3.9.3: Number of government entities,
companies, and/or international
organizations that develop and/or
implement gender-responsive procurement
policies, with UN-Women's support

2020 (Baseline) 2 N/A

2021 (Target) +5 5
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2D

SP 3.9.4: Number of national and
international signatories to the Women
Empowerment Principles

2020 (Baseline) 149 N/A

2021 (Target) +50 70
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2E

SP 3.9.5: Number of countries developing
and/or implementing gender-responsive
fiscal stimulus packages for COVID-19
economic response and recovery, with UN-
Women’s support.

2021 (Baseline) No N/A

2021 (Target) Yes True

14/23



OUTPUT INDICATOR AND RESULTS

OUTPUT ARG_D_2.1.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Strengthened capacities of women business
and enterprises to develop and implement
gender equality practices

ARG_D_2.1.1A

Number of partnerships established in
Argentina to improve products and services
available for female entrepreneurship

2019 (Baseline) 0 N/A

2021 (Target) +1 5

Planned Budget:
$542.02 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$528.01 K

Shortfall: $14.01 K

OUTPUT STATEMENT

Expenses:
$383.71 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_2.1.1B

Number of companies embracing the WEPs
in Argentina

2019 (Baseline) 82 N/A

2021 (Milestone) +50 236

2022 (Target) 260 240
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_2.1.1C

% of companies implemeting GEWE policies

2020 (Baseline) 58 N/A

2021 (Target) +20 72
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.1.e

Number of partners that have increased
capacities to advance gender equality and
women’s empowerment through national
and/or local (multi) sectoral strategies,
policies and/or action plans (CO, HQ)

2021 (Baseline) TBD N/A

2022 (Target) - 0
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OUTPUT ARG_D_2.1.2

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Gender perspective approach integrated in
the planning and implementation of federal
infrastructure

ARG_D_2.1.2A

Number of knowledge products, documents
and trainings that include gender perspective
to public infrastructure projects.

2021 (Baseline) +1 N/A

2021 (Milestone) - 0

2022 (Target) 7 7

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.3.b

Number of community or organizational
level UN Women programmes that address
behaviour and/or social/gender norms –
using evidence/practice-based
methodologies (CO, HQ)

2022 (Baseline) 0 N/A

Planned Budget:
$239.81 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$18.09 K

Shortfall: $221.72 K

OUTPUT STATEMENT

Expenses:
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

ARG_D_2.1.2B

Number of technical resources and policy
recommendations documents to the
strengthening of the federal network
produced

2021 (Baseline) 0 N/A

2021 (Milestone) - 0

2022 (Target) + 4 4

$0.00

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.3.b

Number of community or organizational level
UN Women programmes that address
behaviour and/or social/gender norms –
using evidence/practice-based
methodologies (CO, HQ)

2022 (Baseline) 0 N/A

21/23



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of
essential services, goods and/or resources
for women (CO, RO, HQ)

2021 (Baseline) TBD N/A

2022 (Target) - 3

OUTPUT ARG_D_2.1.3

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Young, rural, indigenous and vulnerable
women increase their economic autonomy
and access to decent work

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of
essential services, goods and/or resources for
women (CO, RO, HQ)

2021 (Baseline) TBD N/A

2022 (Target) - 1

Planned Budget:
$116.00 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$59.55 K

Shortfall: $56.45 K

OUTPUT STATEMENT

Expenses:
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SHOWING DATA OF : 2022
STRATEGIC NOTE OUTCOME PROGRESS NOTE

More women have decent jobs and/or their own sources of income, start-up and/or manage companies, cooperatives and social economy organizations in a
sustainable way, including young, rural, indigenous and vulnerable women

One of the most important barriers for women and LGBTI+ to participate in the economy and the labor market is the rigid structure of the economy horizontally
segregated. In 2022 the Ministry of Public Works advanced in the removal of barriers for women and LGBTI+ to participate in the Construction sector (one of the most
male dominated activities in Argentina with only 4% women) through a national resolution to eliminate sexist language in all the documents, tenders and other
related communications created and disseminated by the organism. The resolution is part of the efforts to gender mainstreaming in the area that the Ministry is
carrying out with UN Women&rsquo;s technical assistance. Another important outcome has been the agreement signed among the Ministry of Public Works, the
Chamber of Construction (CAMARCO) and the Union (UOCRA) to increase joint efforts to include more women and LGBTI+ as workers in the sector. The removal of
women and men&rsquo;s stereotypes is key for changing the structure of the labor market. Thus, in April 2022 the Argentina National Chapter of the Unstereotype
Alliance was launched, making it the third in Latin America, and the twelfth National Chapter in the world. With this formal launch 9 partners (large advertisers from
the private sector, advertisement chambers, advertising agencies and gender in advertising specialists) are playing a key role in the adoption of collective action to
remove barriers in the private sector through the elimination of stereotypes. During the reporting period 33 additional companies signed the Women Empowerment
Principles (WEPs), making 240 signatories in total in Argentina published in www.weps.org. A total of 1896 people from the private sector strengthened their
capacities to address and promote gender equality in their companies through access to equal opportunities, gender-sensitive procurement processes,
communication and eradication of unconscious biases. The WEPs community kept their interest and motivation throughout the 10 monthly workshops and specific
interactions to complete their gender action plans to ensure women's equitable access to services, goods and resources. Adopting the WEPs is a continuous journey
for many companies in Argentina. For example, by joining the WEPs community in 2019, Arredo was able to adopt Cuidar Cuidando in 2022, an integral policy that
offers 180 days for caring regardless gender and type of family.

$23.56 K

OUTPUT STATEMENT
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