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Increased engagement of partners in support of UN Women's mandate

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Advocacy, communications and social mobilization

Direct support and service delivery

UN system coordination (discontinued)

Outcome Description

Increased engagement of partners in support of UN Women's mandate

 Home Our reach
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https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach
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RESOURCES

$29.00 K
Planned Budget

$16.44 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2018-2022

OUTCOME EGY_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Increased engagement of partners in
support of UN Women's mandate

SP_O_2A

SP O_2.1: Number of initiatives led by UN
Women-supported civil society
mechanisms (including the civil society
advisory groups) towards achieving gender
equality and women’s rights

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - 0

2020 (Milestone) - 17

2021 (Target) - 4
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2B

SP O_2.2: Percentage of UN Women’s field
offices and relevant HQ units that
implemented dedicated initiatives to
engage with the following non-traditional
partners: a) organizations working with men
and boys and/or b) faith-based
organizations and actors

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - NA

2020 (Milestone) - 1

2021 (Target) - 1
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2C

SP O_2.3: Number of individual
commitments made to HeForShe online and
offline by men and boys (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2D

SP O_2.4: Number of UN Women initiatives
that are dedicated to engage youth for
gender equality

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - NA

2020 (Milestone) - True

2021 (Milestone) - True

2022 (Milestone) - -

2023 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2E

SP O_2.5: Number of strategic partnerships
with the corporate sector, integrating
gender equality principles in their core
business and/or value chains and at least
two types of the following contributions to
UN-Women’s mandate: (i) financial; (ii)
advocacy and visibility; (iii) expertise and
staff time (similar to UNICEF) (Not for
country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2F

SP O_2.6: Percentage of new Regional and
Country Strategic Notes with a dedicated
partnerships strategy (Not for country
reporting)

QCPR Indicator :

2022 (Baseline) getting ready N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Milestone) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2G

SP O_2.7: Number of media outlets that sign
up to the Step it Up Media Compact (Not for
country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -

9/25



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2H

SP O_2.8: Number of visitors to the UN
Women global website (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2I

SP O_2.9: Number of followers of UN-Women
on social media (Not for country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2J

SP O_2.10: Number of mentions of UN-
Women in the media (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2K

SP O_2.11: Amount of total regular core
resources and total non-core other
resources from: -> public partners  ->
private sector partners, including National
Committees and individuals(similar to
UNICEF)(Derived from QCPR indicator 20a)
(Not for country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2L

SP O_2.12: Contributions by donors other
than the top 15 (Shared with UNFPA and
UNICEF)(Not for country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -

14/25



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2M

SP O_2.13: Contributions received through
pooled and thematic funding mechanisms
(Derived from QCPR indicators 15d and 15f)
(Shared with UNFPA) (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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OUTPUT INDICATOR AND RESULTS

OUTPUT EGY_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN-Women effectievely promotes
partnerships with major stakeholders,
including Government, civil society, private
sector, and regional and international
organizations in support of its mandate

EGY_O_2.1A

Number of civil society advisory group
meetings conducted

2017 (Baseline) 2 N/A

2018 (Milestone) - 2

2019 (Milestone) 1 0

2020 (Milestone) 1 0

2022 (Target) 7 -
Planned Budget:
$36.00 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$5.88 K

Shortfall: $30.12 K

OUTPUT STATEMENT

Expenses:
$718.27

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.1B

Number of capacity development initiatives
conducted with governmental and non-
governmental counterparts on gender
mainstreaming

2017 (Baseline) 1 N/A

2018 (Milestone) - 8

2019 (Milestone) 1 2

2020 (Milestone) 1 0

2021 (Milestone) 1 4

2022 (Target) 6 6
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.1C

Number of research on GEWE and/or donor
supported/funded initiatives on GEWE
conducted

2017 (Baseline) 1 N/A

2018 (Milestone) - 2

2022 (Target) 4 -
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OUTPUT EGY_O_2.2

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women expands and diversifies its
resource base

EGY_O_2.2A

Resource mobilization strategy updated
and/or monitored

2017 (Baseline) No N/A

2018 (Milestone) - False

2022 (Target) Yes -

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.1D

Number of meetings and/or partnership
building activities with potential and existing
partners from different sectors organized

2017 (Baseline) 5 N/A

2018 (Milestone) - 54

2019 (Milestone) 5 5

2022 (Target) 25 -

Planned Budget:
$40.00 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$0.00

Shortfall: $40.00 K

OUTPUT STATEMENT

Expenses:
$0.00

OUTPUT STATEMENT 19/25



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.2B

Private sector analysis/mapping to identify
potential partners to ensure diversification of
resource base conducted and updated

2017 (Baseline) 0 N/A

2018 (Milestone) - 0

2019 (Milestone) 1 1

2022 (Target) 1 -

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.2C

Number of meetings and/or workshops with
existing and potential donors to mobilize new
non-core funding in GEWE

2017 (Baseline) 5 N/A

2018 (Milestone) - 23

2019 (Milestone) 5 5

2022 (Target) 30 -

OUTPUT EGY_O_2.3

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women communication and visibility are
enhanced to effectively advocate for gender
equality and the empowerment of women

EGY_O_2.3A

ECO communication strategy updated

2017 (Baseline) Yes N/A

2018 (Milestone) - True

2019 (Milestone) yes True

2020 (Milestone) yes True

2021 (Milestone) Yes True

2022 (Target) yes False

Planned Budget:
$103.50 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$64.53 K

Shortfall: $38.97 K

OUTPUT STATEMENT

Expenses:
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.3B

Number of media articles covering UN
Women activities

2016 (Baseline) 100 N/A

2018 (Milestone) - 368

2019 (Milestone) 100 1197

2020 (Milestone) 100 475

2021 (Milestone) 100 320

2022 (Target) 600 293

$52.65 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.3C

Number of partnerships with Egyptian public
figures/celebrities as champions/goodwill
ambassadors for UN Women Egypt

2017 (Baseline) 0 N/A

2018 (Milestone) - 0

2019 (Milestone) 1 0

2020 (Milestone) 1 0

2021 (Milestone) 1 0

2022 (Target) 5 1

23/25



SHOWING DATA OF : 2022

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

EGY_O_2.3D

Number of brochure and newsletters
produced highlighting main success stories in
the field and promoting UN Women’s
mandate

2017 (Baseline) 3 N/A

2018 (Milestone) - 1

2019 (Milestone) 3 4

2020 (Milestone) 3 4

2021 (Milestone) 3 4

2022 (Target) 15 7

STRATEGIC NOTE OUTCOME PROGRESS NOTE

Increased engagement of partners in support of UN Women's mandate

With Egypt's Presidency of COP27 on behalf of Africa Group, the UNCT was incredibly busy in 2022. UN Women Egypt was designated as the lead agency on the one
Presidency Inititative on Women (the African Women's Climate Adaptive Priorities - AWCAP), and the Egypt CO took the lead in coordinating 11+ agencies (globa,
regional and country level entities including UNFCCC) in providing harmonised technical advise to the Government of Egypt in the shaping of the initative. Evolving
into the AWCAP, UN Women Egypt liaised with the three regional offices in AFrica to mobilise 7 countries to sign off on the initiative. Launched at COP27 under the
auspices of the President of Egypt and in the presence of the UN Women ED, the AWCAP is the first initiative of its kind in a COP, and UN Women is designated as the
global lead. UN Women again was appointed to lead the gender and Development Partners (Member States, INGOs, IFIs, MDBs) and oversaw the expansion to
include INGOs more actively; Private sector work on WEPs was significantly advanced by establishing new partnerships with the Egyptian Junior Business
Association, the Federation of Egyptian Industries, and through a formalised partnership with the Ministry of International Cooperation and the World Economic
Forums "Closing the Gender-Gap Accelerator" (a public-private sector partnership) as the lead entity supporting the Government in onboard more private
companies; and signed a MoU with the Ministry of Social Solidarity to significantly deepend work on the Care economy. Through Financial Inclusion and Women's
SME development, have strengthened partnerships with two of the five national banks (Bank Misr and Agricultural BAnk).UN Women developed its first Joint
Programme with UNDP on gender-responsive renewable energy and have jointly advocated with Canada to support (financing pending); Secured Phase III support
from Proctor and Gamble on women in their distribution channel; After a year's negotiation, secured a costed extension from the EU, doubling their contirbution from
3 million euro to 6 million euro; technical advisor and coordinator to the UN RC in negotiating a Joint Programme with the EU on GEWE which was approved by
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Brussels and now being shaped into a full-fledged action document;
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