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Increased engagement of partners in support of UN-Women’s mandate

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Advocacy, communications and social mobilization

Direct support and service delivery

Support functions

Outcome Description

Increased engagement of partners in support of UN-Women’s mandate

 Home Our reach
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https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach
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RESOURCES

$153.60 K
Planned Budget

$159.74 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

Funding Partners

Regular resources (Core):

Other resources (Non-Core)/ Funding Partners:

TOTAL OTHER RESOURCES (NON-CORE)
$0

UN Women
$159,737

UN AIDS
$0
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https://open.unwomen.org/partners/un-women
https://open.unwomen.org/partners/un-aids


OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2018-2022

OUTCOME MAR_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Increased engagement of partners in
support of UN-Women’s mandate

SP_O_2A

SP O_2.1: Number of initiatives led by UN
Women-supported civil society
mechanisms (including the civil society
advisory groups) towards achieving gender
equality and women’s rights

QCPR Indicator :

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - NA

2020 (Milestone) - 1

2021 (Milestone) 1 1

2022 (Milestone) - -

2023 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2B

SP O_2.2: Percentage of UN Women’s field
offices and relevant HQ units that
implemented dedicated initiatives to
engage with the following non-traditional
partners: a) organizations working with men
and boys and/or b) faith-based
organizations and actors

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - 1

2020 (Milestone) - 1

2021 (Milestone) Yes 1

2022 (Milestone) - -

2023 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2C

SP O_2.3: Number of individual
commitments made to HeForShe online and
offline by men and boys (Not for country
reporting)

2010 (Baseline) 0 N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Milestone) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2D

SP O_2.4: Number of UN Women initiatives
that are dedicated to engage youth for
gender equality

2017 (Baseline) Yes N/A

2018 (Milestone) - -

2019 (Milestone) - NA

2020 (Milestone) - True

2021 (Target) Yes True
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2E

SP O_2.5: Number of strategic partnerships
with the corporate sector, integrating
gender equality principles in their core
business and/or value chains and at least
two types of the following contributions to
UN-Women’s mandate: (i) financial; (ii)
advocacy and visibility; (iii) expertise and
staff time (similar to UNICEF) (Not for
country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2F

SP O_2.6: Percentage of new Regional and
Country Strategic Notes with a dedicated
partnerships strategy (Not for country
reporting)

QCPR Indicator :

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Milestone) - -

2023 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2G

SP O_2.7: Number of media outlets that sign
up to the Step it Up Media Compact (Not for
country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2H

SP O_2.8: Number of visitors to the UN
Women global website (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2I

SP O_2.9: Number of followers of UN-Women
on social media (Not for country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -

12/22



INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2J

SP O_2.10: Number of mentions of UN-
Women in the media (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2K

SP O_2.11: Amount of total regular core
resources and total non-core other
resources from: -> public partners  ->
private sector partners, including National
Committees and individuals(similar to
UNICEF)(Derived from QCPR indicator 20a)
(Not for country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2L

SP O_2.12: Contributions by donors other
than the top 15 (Shared with UNFPA and
UNICEF)(Not for country reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_O_2M

SP O_2.13: Contributions received through
pooled and thematic funding mechanisms
(Derived from QCPR indicators 15d and 15f)
(Shared with UNFPA) (Not for country
reporting)

(Baseline) - N/A

2018 (Milestone) - -

2019 (Milestone) - -

2020 (Milestone) - -

2021 (Target) - -
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OUTPUT INDICATOR AND RESULTS

OUTPUT MAR_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Effective partnerships between the CO and
major donors and stakeholders, including
civil society, private sector, regional and
international organisations are
strengthened and developed

MAR_O_2.1A

Number of new donors approached

2017 (Baseline) 5 N/A

2018 (Milestone) 3 8

2019 (Milestone) 2 2

2020 (Milestone) 2 9

2021 (Milestone) 3 6

2022 (Target) 3 1

Planned Budget:
$529.08 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$391.57 K

Shortfall: $137.51 K

OUTPUT STATEMENT

Expenses:
$380.38 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MAR_O_2.1D

Number of Gender Thematic group
meetings led by UNW

2022 (Baseline) 3 N/A
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OUTPUT MAR_O_2.3

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

UN Women is a recognized hub of knowledge
for achieving gender equality and women's
empowerment

MAR_O_2.3A

An annual communication plan is
elaborated/updated

2017 (Baseline) Yes N/A

2018 (Milestone) Yes -

2019 (Milestone) Yes True

2020 (Milestone) Yes True

2021 (Milestone) Yes False

2022 (Target) Yes True

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MAR_O_2.1E

A resource mobilization strategy is
developed and regularly updated.

2022 (Baseline) 0 N/A

2023 (Target) 1 -

Planned Budget:
$57.22 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$50.94 K

Shortfall: $6.27 K

OUTPUT STATEMENT

Expenses:
$55.97 K
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MAR_O_2.3B

Number of knowledge and communication
products produced and disseminated
(publications, brochures, audiovisual
productions…)

2017 (Baseline) 18 N/A

2018 (Milestone) 10 -

2019 (Milestone) 10 20

2020 (Milestone) 10 160

2021 (Milestone) 10 125

2022 (Target) 10 85

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MAR_O_2.3C

Number of press articles and media reports
on UN Women Maghreb activities and
campaigns

2017 (Baseline) 15 N/A

2018 (Milestone) 30 -

2019 (Milestone) 20 139

2020 (Milestone) 25 420

2021 (Milestone) 30 190

2022 (Target) 25 174
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SHOWING DATA OF : 2022

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

MAR_O_2.3D

Number of followers on social media
platforms

2017 (Baseline) 800 N/A

2018 (Milestone) 2100 -

2019 (Milestone) 8600 22666

2020 (Milestone) 12100 37365

2021 (Milestone) 15600 55270

2022 (Target) 19100 48887

STRATEGIC NOTE OUTCOME PROGRESS NOTE

Increased engagement of partners in support of UN-Women’s mandate

In 2022, increased engagement of external partners and donors was manifest through the secured partnership with the French Development Agency and the
mobilization of a 3M US$. Furthermore, the CO was able to convince the Finnish government to fund the CO to (i) promote sustainable finance for gender equality in
Morocco and (ii) support the implementation of the WPS National Action Plan. Morever, UNW CO witnessed increased engagement from the UNDS agencies as the
latter voluntarily allocated joint resources to support hte implementation of joint initiatives during the 16 day campaign.
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