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OUTCOME SLB_D_2.1 XM-DAC-41146-SLB_D_2.1

Inclusive, effective and representative marketplace groups are created and grow,
contributing to gender, social and economic advancement, the elimination of
gender-based discrimination and violence and expanded economic opportunities

OUTCOME DETAILS

SDG alignment

Impact areas

Women’s economic empowerment

Ending violence against women

Organizational outputs

Access to services, goods and resources

Women’s voice, leadership and agency

Policy Marker

Outcome Description

This outcome focus on building capacity in women market vendors to advocate for
improved working conditions in the informal market settings. This outcome also works
towards building women in leadership positions at the local level. Work under this
outcome focuses on building capacity with women led market vendor associations in
governance, leadership, financial management in order to ensure that market vendor
associations can effectiely represent their members.

UN Partners
UNAIDS

UNDP

UNFPA

UNICEF

WHO

 Home Our reach
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https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach


GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Capacity development and technical assistance

WHO
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RESOURCES

$15.00 K
Planned Budget

$15.00 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

Funding Partners

Other resources (Non-Core)/ Funding Partners:

TOTAL OTHER RESOURCES (NON-CORE)
$15,000

Canada
$15,000
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https://open.unwomen.org/partners/canada


OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2018-2022

OUTCOME SLB_D_2.1

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Inclusive, effective and representative
marketplace groups are created and grow,
contributing to gender, social and economic
advancement, the elimination of gender-
based discrimination and violence and
expanded economic opportunities

SLB_D_2.1A

Number of marketplaces in the Solomon
Islands that have registered MVAs in place

2017 (Baseline) 2 N/A

2018 (Milestone) 2 3

2019 (Milestone) 2 3

2020 (Milestone) 3 3

2021 (Milestone) 3 4

2022 (Target) 4 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.3.2

Number of institutions putting in places
policies and practices to address gender-
based discrimination and/or combat
gender stereotypes (CO)

Complementary Indicator :

2021 (Baseline) TBD N/A

2022 (Target) - 8
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2A

SP 3.9.1: Number of women with
strengthened capacities and skills to
participate in the economy, including as
entrepreneurs, with UN-Women's support

2016 (Baseline) 216 N/A

2019 (Milestone) - 584

2020 (Milestone) 250 132

2021 (Milestone) 400 179

2022 (Target) 500 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2B

SP 3.9.2: Number of women entrepreneurs
supported to access finance and gender-
responsive financial products and services,
with UN-Women's support

2016 (Baseline) 216 N/A

2019 (Milestone) - 584

2020 (Milestone) 250 17

2021 (Milestone) 400 33

2022 (Target) 500 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2C

SP 3.9.3: Number of government entities,
companies, and/or international
organizations that develop and/or
implement gender-responsive procurement
policies, with UN-Women's support

2018 (Baseline) 0 N/A

2019 (Milestone) TBD 0

2020 (Milestone) 0 NA

2021 (Milestone) 0 NA

2022 (Target) 0 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2D

SP 3.9.4: Number of national and
international signatories to the Women
Empowerment Principles

2018 (Baseline) 0 N/A

2019 (Milestone) - 0

2020 (Milestone) 0 NA

2021 (Milestone) 0 NA

2022 (Target) 0 -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_2.2E

SP 3.9.5: Number of countries developing
and/or implementing gender-responsive
fiscal stimulus packages for COVID-19
economic response and recovery, with UN-
Women’s support.

2020 (Baseline) Yes N/A

2020 (Milestone) - False

2021 (Target) No NA
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OUTPUT INDICATOR AND RESULTS

OUTPUT SLB_D_2.1.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Market Vendor Associations (MVAs) are
established and are strong and
representative organisations for women
market vendors

SLB_D_2.1.1A

Number of marketplaces with MVA Executive
Committees in the Solomon Islands with at
least 50% women’s in leadership roles

2016 (Baseline) 2 N/A

2018 (Milestone) 2 3

2019 (Milestone) 2 3

2020 (Milestone) 3 3

2021 (Milestone) 4 4

2022 (Target) 3 4

Planned Budget:
$1.52 M

OUTPUT STATEMENT

Actual Budget and Shortfall:
$440.42 K

Shortfall: $1.08 M

OUTPUT STATEMENT

Expenses:
$681.23 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.1.e

Number of partners that have increased
capacities to advance gender equality and
women’s empowerment through national
and/or local (multi) sectoral strategies,
policies and/or action plans (CO, HQ)

2022 (Baseline) 22 N/A
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of
essential services, goods and/or resources
for women (CO, RO, HQ)

2021 (Baseline) TBD N/A

2022 (Target) TBD 8
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.5.c

Number of dialogues, mechanisms,
platforms and/or coalitions created and
sustained that enable meaningful and safe
participation and engagement by gender
equality advocates and civil society
organizations working on gender equality
and women's empowerment, especially
women’s organizations, in decision-making
(CO, RO, HQ)

2010 (Baseline) 4 N/A
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.6.a

Number of inter-agency coordination
mechanisms governing the production of
multi-level disaggregated gender statistics
and sex-disaggregated data, established or
strengthened (CO, RO, HQ)

2022 (Baseline) 1 N/A
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.6.b

Number of data producers and users with
strengthened capacities in the collection,
analysis, dissemination and use of gender
statistics (CO)

2022 (Baseline) 18 N/A
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.6.c

Number of gender statistics and sex-
disaggregated data collection initiatives,
including in emerging areas conducted or
analyzed (CO)

2022 (Baseline) 1 N/A
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SHOWING DATA OF : 2022
STRATEGIC NOTE OUTCOME PROGRESS NOTE

Inclusive, effective and representative marketplace groups are created and grow, contributing to gender, social and economic advancement, the elimination of
gender-based discrimination and violence and expanded economic opportunities

The four market vendor associations (MVAs) in the Solomon Islands, namely the Auki MVA, the Gizo MVA, the Honiara MVA and the Munda MVA, continue to be
inclusive, effective, and representative under the leadership of strong women leaders. All four MVA presidency positions have been taken up by women. Moreover,
in all four MVAs, women fill almost all of the executive and leadership roles. This strong leadership presence of women in the MVAs are ensuring that the voice of
women are heard and magnified at all levels, and that workplace barriers causes by gender biases are removed. This role has become increasingly important as
MVA Presidents (all women) are also members of the Market Steering Committees established by the Market Management that provide overall over sight to the
management of the market. In addition, these MVAs have demonstrated good governance, transparency and increasing accountability through effective
operations and management, demonstrated in ways such as holding their annual general meetings and general elections for members. The MVAs are now
functioning under new constitutions, which has given the women leaders greater confidence to plan, organize, negotiate, and implement activities. These activities
include those which open up social and economic opportunities for market vendors to actively participate in. Increasingly, more and more market vendors are
able to claim their rights through active participation the MVAs. These include active engagements in consultations for the development and/or reviews of
marketplace policies and plans of action, broad-based participation in local and regional fora and panel discussions on women&rsquo;s empowerment and
economics, amongst other topics, and representation of members at various nation and regional meetings.

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP_D_0.6.e

Number of countries with institutionalized
user-producer dialogues to increase
accessibility, quality and demand for multi-
level disaggregated gender statistics, sex-
disaggregated data and knowledge (CO)

2022 (Baseline) Yes N/A
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