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Women market vendors have the ability to succeed and advance economically

OUTCOME DETAILS
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5 =%
Impact areas

UN Partners

Al , . UNICEF
i J Women's economic empowerment

Organizational outputs

e .
&7 Access to services, goods and resources

Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Capacity development and technical assistance

1/m


https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach
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RESOURCES

$54].27 K $429.83 K PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL
Planned Budget Actual Budget

EXPENSES

Funding Partners

Other resources (Non-Core)/ Funding Partners:

B Australia $429,829

TOTAL OTHER RESOURCES (NON-CORE)
$429,829

3/m


https://open.unwomen.org/partners/australia

OUTCOME INDICATOR AND RESULTS

OUTCOME SLB_D_2.5

OUTCOME STATEMENT

Women market vendors have the ability to
succeed and advance economically

INDICATOR STATEMENT YEAR

SP_D_0.43 (Baseline)

Number of countries where multi-sectoral
systems, strategies or programs are
implemented to advance women’s equal
access to and use of services, goods
and/resources, including social protection
(co)

2022 (Target)

Complementary Indicator :

a/m

B - Baseline

BMTS

PLAN PERIOD : 2018-2022

M - Milestones

REPORTED RESULT

N/A

True

T - Target



OUTPUT INDICATOR AND RESULTS

OUTPUT SLB_D_2.5.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT
Inclusive, effective and representative SIB_D_2.51A 2021 (Baseline) 3 N/A

marketplace groups are created and grow,

further enable and recognised Number of Marketplaces with effective and 2022 (Target) 3 4

sustainable MVAs

Planned Budget:
$243.23K

Actual Budget and Shortfall:
$199.76 K

Shortfall: $43.46 K

Expenses:

$103.19K
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INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

SLB_D_2.5.1B 2021 (Baseline) 3 N/A

Number of Marketplaces where MVAs are 2022 (Target) 3 4
accountable to their members

8/1



OUTPUT SLB_D_2.5.2

OUTCOME STATEMENT

Improved socio-economic security of urban

and rural women

Planned Budget:
$95.00K

Actual Budget and Shortfall:

$27.02K

Shortfall: $67.98 K

Expenses:

$0.00

INDICATOR STATEMENT

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of

essential services, goods ond/or resources

for women (CO, RO, HQ)

INDICATOR STATEMENT

SLB_D_252A

Number of women market vendors who
report improved economic status based on
increased income, savings or financial
capital (loans, credit, savings, investments)

YEAR

2021 (Baseline)

2022 (Target)

YEAR

2022 (Baseline)

2022 (Target)

7/1

BMTS  REPORTED RESULT

2 N/A

BMTS  REPORTED RESULT

0 N/A

40 O



OUTPUT SLB_D_2.5.3

OUTCOME STATEMENT

INDICATOR STATEMENT

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of
essential services, goods ond/or resources
for women (CO, RO, HQ)

INDICATOR STATEMENT

Local governments, market management and SLB_D_2.5.3A

other decision makers are gender-responsive,

effective and accountable to women market  Number of local level governments (councils)

vendors

Planned Budget:
$15.00 K

Actual Budget and Shortfall:

$15.00K

Shortfall: $0.00

Expenses:

where there is evidence of increased gender
mainstreaming in local decision-making
process (eg amendments to bylaws /
ordinances, budgets)
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YEAR

2021 (Baseline)

2022 (Target)

YEAR

2021 (Baseline)

2022 (Target)

BMTS  REPORTED RESULT

2 N/A

BMTS  REPORTED RESULT

3 N/A



$50.89 K

OUTPUTSLB_D_2.5.4

OUTCOME STATEMENT

Physical market structures and operating
systems are improved to make markets more
gender-responsive, safer, more accessible
and sustainable, resilient to disaster risks and
climate change

Planned Budget:
$188.05 K

Actual Budget and Shortfall:
$188.04 K

Shortfall: $0.08

INDICATOR STATEMENT

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of

YEAR

2021 (Baseline)

2022 (Target)

essential services, goods and/or resources for

women (CO, RO, HQ)

INDICATOR STATEMENT

SLB_D_25.4A

:Number of marketplaces with improved,
gender-responsive physical environments

YEAR

2021 (Baseline)

2022 (Target)

that better meets the health, safety, universal

access, and convenience needs of women
market vendors

a/n

BMTS

BMTS

REPORTED RESULT

N/A

REPORTED RESULT

N/A



Expenses:

$190.76 K

INDICATOR STATEMENT YEAR
SLB_D_25.4B 2021 (Baseline)
Number of marketplaces that have improved 2022 (Target)

working conditions and environments
including improved safety, security, health
and hygiene, and disability access.

10/mn

BMTS

2

REPORTED RESULT

N/A



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

SP_D_0.4.qa 2021 (Baseline) 3 N/A

Number of institutions with strengthened 2022 (Target) 3 4
capacities to improve the provision of

essential services, goods and/or resources for

women (CO, RO, HQ)

STRATEGIC NOTE OUTCOME PROGRESS NOTE
SHOWING DATA OF : 2022

Women market vendors have the ability to succeed and advance economically

Supportive and enabling marketplace environments are empowering women market vendors in the Solomon Islands to thrive and advance economically. This has
included the institutionalising of policies and practices that are addressing gender biases in the markets and promoting gender equality and the empowerment of
women. In 2022, the development of the public market ordinances, and the implementation of established ongoing SOPs and other marketplace plans are ensuring
women market vendors&rsquo; inclusion and protection. In addition, enhanced gender-responsive capacities of duty bearers such as local governments and
market management at the point of day-to-day market operations are creating experiences for women market vendors where they feel safe, secure, content and
empowered to participate in market activities (apart from selling their goods and produce). This includes leading market vendor associations, actively participating
and speaking at market meetings and claiming their rights. Membership of MVAs have also given women market vendors access to information, resources and
goodes to further progress their economic participation and growth.
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