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OUTCOME SLV_O_2 XM-DAC-41146-SLV_O_2

SP OEE Outcome Area 2: Promotion of partnerships and resources; effectively
influencing impact and scale: UN Women effectively leverages and expands its
partnerships, communications, and advocacy capacities to increase support and
funding for the gender equality program, while ensuring sustainable resources for the
fulfillment of its own mandate

OUTCOME DETAILS

SDG alignment

Impact areas

Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope
No

UN System Function
Support functions

Outcome Description

S

 Home Our reach
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https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach
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RESOURCES

$32.86 K
Planned Budget

$38.36 K
Actual Budget

PLANNED BUDGET

ACTUAL BUDGET AND SHORTFALL

EXPENSES

Funding Partners

Regular resources (Core):

UN Women
$38,357
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https://open.unwomen.org/partners/un-women


OUTCOME INDICATOR AND RESULTS PLAN PERIOD : 2022-2026

OUTCOME SLV_O_2

B - Baseline  M - Milestones  T - Target

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SP OEE Outcome Area 2: Promotion of
partnerships and resources; effectively
influencing impact and scale: UN Women
effectively leverages and expands its
partnerships, communications, and
advocacy capacities to increase support
and funding for the gender equality
program, while ensuring sustainable
resources for the fulfillment of its own
mandate

SP_O_2E

UN women’s increased influence as per
percentage of mentions in top tier media,
number of unique visitors to UN Women
websites and followers on all UN Women
social media channels (Desk Review)

(Baseline) - N/A

2022 (Milestone) - -

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Target) - -
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OUTPUT INDICATOR AND RESULTS

OUTPUT SLV_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

Output 2.1: Increased engagement of
partners in support of UN-Women’s
mandate

SLV_O_2.1C

Number of initiatives led by Civil Society
Advisory Group supported by UNW in El
Salvador

2017 (Baseline) 1 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Target) - -

Planned Budget:
$286.14 K

OUTPUT STATEMENT

Actual Budget and Shortfall:
$231.13 K

Shortfall: $55.02 K

OUTPUT STATEMENT

Expenses:
$196.74 K

OUTPUT STATEMENT
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SLV_O_2.1D

Number of strategic partnerships with the
corporate sector and academia, integrating
gender equality.

2017 (Baseline) 8 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SLV_O_2.1F

Number of followers of UN-Women on social
media at country level

2017 (Baseline) 1500 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SLV_O_2.1G

Development of national strategy to
address child marriage and early unions
initiated jointly with UNICEF and UNFPA

2017 (Baseline) no N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Target) - -
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INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SLV_O_2.1H

Number of Institutions receiving technical
assistance from UN Women to align
budgets, plans and policies to international
commitments of GEWE

2017 (Baseline) 0 N/A

2023 (Milestone) - -

2024 (Milestone) - -

2025 (Milestone) - -

2026 (Target) - -
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SHOWING DATA OF : 2022
STRATEGIC NOTE OUTCOME PROGRESS NOTE

SP OEE Outcome Area 2: Promotion of partnerships and resources; effectively influencing impact and scale: UN Women effectively leverages and expands its
partnerships, communications, and advocacy capacities to increase support and funding for the gender equality program, while ensuring sustainable
resources for the fulfillment of its own mandate

Pursuant to its mandate, UNW continued to promote dialogue between the different sectors on the gender equality and women&rsquo;s empowerment agenda,
establishing joint coordination strategies between the UN Agencies and other international cooperation actors. Also UNW continues to increase engagement of
partners in support of UNW mandates as well as dialogue with private enterprises to identify their potential subscription to the WEPS. The Country Office developed
the resource mobilization strategy and several opportunities with USAID, UE, Lux Development that have led to new projects that will be implemented in 2023. The
CO reached more than 187,302 people on Facebook & Twitter. In FB we reached 13,622 followers and in TW 4,702.

INDICATOR STATEMENT YEAR BMTS REPORTED RESULT

SLV_O_2.1I

O 2.5 UN-Women’s increased influence as
per percentage of mentions in top tier
media, number of unique visitors to UN-
Women websites and followers on all UN-
Women social media channels
Administrative Data

2021 (Baseline) Seguidores N/A

2022 (Milestone) 35% 65

2023 (Milestone) 35% -

2024 (Milestone) 35% -

2025 (Milestone) 35% -

2026 (Target) 35% -
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