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Increased engagement of partners in support of UN Women's mandate

OUTCOME DETAILS

SDG alignment Outcome Description
5 25
@- Increased engagement of partners in support of UN Women's mandate
Impact areas
LB

& Advancing partnerships and resourcing

Organizational outputs
Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Advocacy, communications and social mobilization

Capacity development and technical assistance

Integrated Normative Support (in the context of operational activities)

Support functions
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https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach
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RESOURCES

$212.48 K

Planned Budget

Funding Partners

Regular resources (Core):

UN Women
$207,806

UN 537
WOMEN EZ

$207.81K

Actual Budget

PLANNED BUDGET
ACTUAL BUDGET AND SHORTFALL

EXPENSES
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https://open.unwomen.org/partners/un-women

OUTCOME INDICATOR AND RESULTS

OUTCOME UKR_O_2

OUTCOME STATEMENT

Increased engagement of partners in
support of UN Women's mandate

INDICATOR STATEMENT

SP_O_2A

SP O_2.1: Number of initiatives led by UN
Women-supported civil society
mechanisms (including the civil society
advisory groups) towards achieving gender
equality and women'’s rights

QCPR Indicator :

419

YEAR

(Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2023 (Target)

B - Baseline

BMTS

PLAN PERIOD : 2018-2022

M - Milestones

REPORTED RESULT

N/A

NA

T - Target



INDICATOR STATEMENT

SP_O_2B

SP O_2.2: Percentage of UN Women'’s field
offices and relevant HQ units that
implemented dedicated initiatives to
engage with the following non-traditional
partners: a) organizations working with men
and boys and/or b) faith-based
organizations and actors
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

no

REPORTED RESULT

N/A

0%



INDICATOR STATEMENT

SP_0O_2C

SP O_2.3: Number of individual
commitments made to HeForShe online and
offline by men and boys (Not for country
reporting)
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YEAR

2022 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2023 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2D

SP O_2.4: Number of UN Women initiatives
that are dedicated to engage youth for
gender equality
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YEAR

(Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Milestone)

BMTS

yes

yes

REPORTED RESULT

N/A

True
True

True



INDICATOR STATEMENT

SP_O_2E

SP O_2.5: Number of strategic partnerships
with the corporate sector, integrating
gender equality principles in their core
business and/or value chains and at least
two types of the following contributions to
UN-Women's mandate: (i) financial; (i)
advocacy and visibility; (iii) expertise and
staff time (similar to UNICEF) (Not for
country reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2F

SP O_2.6: Percentage of new Regional and
Country Strategic Notes with a dedicated
partnerships strategy (Not for country
reporting)

QCPR Indicator :

919

YEAR

2022 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2023 (Target)

BMTS

Yes

Yes

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_0O_2G

SP O_2.7: Number of media outlets that sign
up to the Step it Up Media Compact (Not for
country reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2H

SP O_2.8: Number of visitors to the UN
Women global website (Not for country
reporting)

n/19

YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2I

SP O_2.9: Number of followers of UN-Women

on social media (Not for country reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

10300

16400

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_0O_2J

SP O_2.10: Number of mentions of UN-
Women in the media (Not for country
reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2K

SP O_2.11: Amount of total regular core
resources and total non-core other
resources from: -> public partners ->
private sector partners, including National
Committees and individuals(similar to
UNICEF) (Derived from QCPR indicator 20a)
(Not for country reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

no

no

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2L

SP O_2.12: Contributions by donors other
than the top 15 (Shared with UNFPA and
UNICEF) (Not for country reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



INDICATOR STATEMENT

SP_O_2M

SP O_2.13: Contributions received through
pooled and thematic funding mechanisms
(Derived from QCPR indicators 15d and 15f)
(shared with UNFPA) (Not for country
reporting)
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YEAR

2020 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)

2021 (Target)

BMTS

REPORTED RESULT

N/A



OUTPUT INDICATOR AND RESULTS

OUTPUT UKR_O_2.1

OUTCOME STATEMENT INDICATOR STATEMENT

Partners are engaged in support of UN UKR_O_21A

Women's mandate. UN Women

communication with external partners, Number of followers of UN Women on Social
including through social media, is Media

strengthened,

Planned Budget:
$1.48 M

Actual Budget and Shortfall:
$117 M

Shortfall: $311.97 K

Expenses:

$1.13M
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YEAR

2017 (Baseline)
2018 (Milestone)
2019 (Milestone)
2020 (Milestone)
2021 (Milestone)

2022 (Target)

BMTS

1349

2400

3500

4600

5700

6800

REPORTED RESULT

N/A
4932
10300
16900
22600

26485



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

UKR_O_2I1C 2017 (Baseline) 4 N/A
Number of multi-stakeholder meetings to 2018 (Milestone) 5 6
follow-up with CSW, CEDAW, SDGs, UNSCRs
(In-country) including through CSAG 2019 (Milestone) 5 6
2020 (Milestone) 5 7
2021 (Milestone) 5 8
2022 (Target) 5 7

STRATEGIC NOTE OUTCOME PROGRESS NOTE

SHOWING DATA OF : 2022

Increased engagement of partners in support of UN Women's mandate

In 2022, many important results were achieved through strategic partnerships with an expanded network of CSOs. The CO work with the CSOs is stipulated by its
Civil Society Partnership Strategy, which was informed by the recommendations of UN Women-led assessments ( Rapid Assessment: Impact of the War in Ukraine
on Women&rsquo;s Civil Society Organizations ; Rapid Gender Analysis ) and by a series of consultations with the CSOs facilitated by the CO. Twenty
women&rsquo;s CSOs provided their recommendations to improve UN Women&rsquo;s CSO work during a consultative meeting in Lviv in October. (read more
under question 10) Important progress was also made through partnerships with the private sector and the media : Private sector companies enhanced their
commitments and partnerships to advance GEWE in Ukraine. Four new private sector companies signed the Women&rsquo;s Empowerment Principles (WEPs) in
2022, bringing the total number of WEPs signatories in Ukraine to 20 . By signing the WEPs, private sector companies demonstrate their commitment to GEWE and
develop plans for how they will contribute to women&rsquo;s economic empowerment. A two-day Women&rsquo;s Economic Empowerment Congress (WEE
Congress) convened more than 100 Ukrainian businesswomen, representatives of the private and public sectors and academics, both in person in Lviv and online.
The Congress concluded with a number of recommendations for private businesses on how to economically empower women during the full-scale war, including
by using the WEPs. An employment platform was launched to provide professional guidance, vocational training, and career development and job seeking
consultations for women who lost their job and/or income during the war. In total, 405 women received individual consultations and 15,630 women participated in
educational activities. 69 organizations, including 29 businesses, expressed their interest to join the project as informational, educational and strategic partners to
support women. More than 4.4 million people were reached through dedicated media initiatives to raise awareness about humanitarian services, the impact of
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war on women and girls and the importance of women&rsquo;s meaningful participation in all facets of society. In total, 820,527 people were reached through
social media by a campaign implemented in partnership with the online magazine Wonder Ukraine raising awareness on the impact of war on women and girls.
Over 4.4 million people were reached by the Hromadske Media Campaign 2022, which contributed to the questioning of widespread gender stereotypes and
discriminatory attitudes during the war through 10 text and video stories. Over 246,500 people were reached through the 16 Days digital campaign against GBV.
Within the campaign, seven UNITE video statements featuring UN agencies and four vox-pops videos with street interviews on GBV and expert comments and
recommendations were published, and info cards and animation were produced.
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