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Women have income security, decent work and economic autonomy

OUTCOME DETAILS

SDG alignment Outcome Description

Impact areas UN Partners

) , UNICEF
i Women's economic empowerment

Organizational outputs

e .
&7 Access to services, goods and resources

Policy Marker
GENDER EQUALITY

Humanitarian Scope

No

UN System Function

Capacity development and technical assistance

1/9


https://open.unwomen.org/
https://open.unwomen.org/pdf/our-reach

2/9



RESOURCES

$0.00 $0.00

Planned Budget Actual Budget

3/9


https://open.unwomen.org/partners/australia

OUTCOME INDICATOR AND RESULTS

OUTCOME VUT_D_2.5

OUTCOME STATEMENT

Women have income security, decent work
and economic autonomy

INDICATOR STATEMENT YEAR

SP_D_0.4.3 2021 (Baseline)

Number of countries where multi-sectoral
systems, strategies or programs are
implemented to advance women’s equal
access to and use of services, goods
and/resources, including social protection
(co)

2022 (Target)

Complementary Indicator :

4/9

B - Baseline

BMTS

Yes

Yes

PLAN PERIOD : 2018-2022

M - Milestones

REPORTED RESULT

N/A

True

T - Target



OUTPUT INDICATOR AND RESULTS

OUTPUT VUT_D_2.5.1

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT
Inclusive, effective and representative VUT_D_25.A 2021 (Baseline) 2 N/A

marketplace groups are created and grow,

further enable and recognised Number of marketplaces with effective and 2022 (Target) 6 5

sustainable MVAs

Planned Budget:
$0.00

Actual Budget and Shortfall:
$0.00

Shortfall: $0.00

Expenses:

$0.00
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OUTPUT VUT_D_2.5.2

OUTCOME STATEMENT

INDICATOR STATEMENT

SP_D_0.5d

Number of civil society organizations
working on gender equality and women's
empowerment, especially women’s
organizations, that have strengthened
capacity to exercise their leadership role

towards the achievement of gender equality

and women’s empowerment (CO, RO, HQ)

INDICATOR STATEMENT

Improved socio-economic security of women VUT_D_2.5.2A

market vendors

Planned Budget:
$0.00

Actual Budget and Shortfall:

$0.00

Shortfall: $0.00

Expenses:

$0.00

Number of women market vendors who
report improved economic status based on
increased income, savings or financial
capital (loans, credit, savings, investments)

6/9

YEAR

(Baseline)

2022 (Target)

YEAR

2021 (Baseline)

2022 (Target)

BMTS  REPORTED RESULT

- N/A

BMTS  REPORTED RESULT

0 N/A

10 15



OUTPUT VUT_D_2.5.3

OUTCOME STATEMENT

INDICATOR STATEMENT

SP_D_0.4.a

Number of institutions with strengthened
capacities to improve the provision of
essential services, goods cmd/or resources
for women (CO, RO, HQ)

INDICATOR STATEMENT

Local governments, market management and VUT_D_2.5.3A

other decision makers are gender-responsive,

effective and accountable to women market  Number of local level governments (councils)

vendors

Planned Budget:
$0.00

Actual Budget and Shortfall:

$0.00

Shortfall: $0.00

Expenses:

$0.00

where there is evidence of increased gender
mainstreaming in local decision-making
process (eg amendments to bylaws /
ordinances, budgets)

7/9

YEAR

(Baseline)

2022 (Target)

YEAR

2021 (Baseline)

2022 (Target)

BMTS  REPORTED RESULT

BMTS  REPORTED RESULT

3 N/A



INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

SP_D_0.4.0 (Baseline) - N/A

Number of institutions with strengthened 2022 (Target) - 4
capacities to improve the provision of

essential services, goods and/or resources for

women (CO, RO, HQ)

OUTPUT VUT_D_2.5.4

OUTCOME STATEMENT INDICATOR STATEMENT YEAR BMTS REPORTED RESULT
Physical market structures and operating VUT_D_254A 2021 (Baseline) 3 N/A

systems are improved to make markets more

gender-responsive, safer, more accessible ~ Number of marketplaces with improved, 2022 (Target) 3 6

and sustainable, resilient to disaster risks and 9ender-responsive physical environments

climate change that better meet the health, safety, universal

access, and convenience needs of women

market vendors
Planned Budget:

$0.00

Actual Budget and Shortfall:
$0.00

Shortfall: $0.00

Expenses:

$0.00
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INDICATOR STATEMENT YEAR BMTS  REPORTED RESULT

SP_D_0.4.qa 2021 (Baseline) 3 N/A

Number of institutions with strengthened 2022 (Target) 3 3
capacities to improve the provision of

essential services, goods and/or resources for

women (CO, RO, HQ)

STRATEGIC NOTE OUTCOME PROGRESS NOTE

SHOWING DATA OF : 2022
Women have income security, decent work and economic autonomy

The strong leadership presence of women in market vendors associations (MVAs) in Vanuatu is ensuring that the voice of women is heard and magnified at all
levels, and that workplace barriers caused by gender biases are removed. All MVA presidency positions have been taken up by women. In addition, in all six MVAs,
women fill all of the executive roles. Moreover, under their leadership, the MVAs have demonstrated good governance, transparency and increasing accountability
to the vendors through effective MVA management. This has included opening up social and economic opportunities for market vendors to actively participate.
Local governments, market management and other decision-makers show increased commitment to actively engage the MVAs. In many ways, the MVAs are being
consulted, informed, and included in discussions and processes such as planning. These duty-bearers have come to appreciate the application of gender-
responsive actions for enhanced marketplace operations and management. The evolving policy landscape of the markets in Vanuatu are creating an enabling
environment for clean and safe workspaces. Standard operating procedures (SOPs), government health regulations, market disaster management plans and
market by-laws are contributing to making markets more gender-responsive, more accessible, safer, and more resilient to disaster risks. New communications
instalments (CCTV and PA systems) are improving information flows in the marketplaces, contributing to improved vendor knowledge of marketplace regulations,
and overall personal and marketplace safety and security, such as minimizing/eliminating thieving and violence against women vendors and children in the
markets. There are indications of improved socio-economic security of women market vendors, shown by their improved their levels of income and savings/
financial capital (loans, credit, savings, investments). About 20 percent of the women market vendors showed financial independence in their businesses and
households as well as the capacity to use social and financial services. In addition, 20 percent of female market vendors had improved business and financial skills,
including the ability to start and maintain savings and record-keeping, and use online platforms for business. Another percent of women market vendors have
expanded their businesses.
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